On February 25, 2019, NAR launched

a national ad campaign, creating an
ownable world and showcasing the
REALTOR"difference. “That's Who We R”
continues to gain national attention made
possible with your support. And we're just
getting started.

The campaign is supported by the $35
assessment paid by every REALTOR’. Thanks
to our 1.3 million members and the power of
a collective association, your investment has
achieved a campaign that:

¢ Revitalizes the meaning behind the R
¢ Instills trust and brand recognition in consumers

¢ Delivers newfound pride and participation

Take a look at the positive impact the
national ad campaign has made in just two
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ad campaign and to download
campaign materials visit:
www.ThatsWhoWeR.realtor C AM P AI G N

For more about the special
assessment and how

the campaign benefits the How “That's Who We R”
REALTOR® brand visit: benefits your business
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of consumers state that the
“That's Who We R"” campaign
makes them more likely to use
a REALTOR® in the future.

Source: 2019 Wave 5 Brand Tracker

REALTORS® > APPS

“Impressions” refers to the number of times the campaign was seen or heard.
"Engagements” refers to the number of reactions, shares, comments and clicks.



