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- Today's Host

Anne Rendle RCE, CEO
CORE Association of REALTORS® NJ




Welcome to RPRe

(Realtors Property Resourcee)
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Meet Your RPR Team

Veronica McManus Andrea Goodhart Ron France Laurie Register Ernie Bottom Valerie Rivers
Director Director VP Industry Relations Director Director VP Training
veronicam@narrpr.com andreag@narrpr.com ronf@narrpr.com laurier@narrpr.com ernieb@narrpr.com valerier@narrpr.com
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Whatis RPR?
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100% owned by REALTORS®

A national database of parcel-cenftric properties
Exclusively for REALTOR® members

Included in REALTOR® dues

No consumer public access

Data resides only within RPR®
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e
At a Glance

585 MLSs nationwide / 1,059 local associations

996 Associations partnered via MLS licenses

97% of REALTORS® covered by data licenses

1,667,069 active residential listings

826,000 active commercial listings

& RPR A atioNor 8
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All In one data & tools

National Listing & Points of Interest Demographics
Lease Data
Tapestry Data Map Tools
Realtors Valuation o
Model® (RVM®) Tenant Data I\/\Olllng Labels
Traffic Counts i
Comp Analysis Mobile App
Branded Reports Neighborhood &

School Data

NATIONAL 9
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For Assocliations & MLSs

Economic Area Reports RPR View Company
Certified Trainer Program Single Sign-on Branding Deep Links
: , AVM
Tips & Tools Integrations
o o Training
Training / CE Classes Training
Dashboard Dashboard

NATIONAL 10
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RPR In Action



Advocacy for Associations



FEconomic
Areqa Reporfts




narrpr.com

Help My Work

R PR Home  Q Research Marketing Reports Learn

Laurie Register

LOCATION TYPE/STATUS PROPERTY TYPE PRICE Chicago, IL

Residential

Commercial Enter Address, Place, APN/Tax |Ds or Listing IDs Sales N 4 Selected v < §220K W Profile

Settings

Admin

Association Tools

Sign Out

T T

Q RPR ASSOCIATIONOF 14
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RPR

Summary ‘ Market Data

User Stats | Data Feeds \ News & Training

Data Tools Home

Econ Area Reports

For Broke

For Associations

For MLSs

[ 400 North Board of REALTORS®

V] Help

__
s 4 Your Association Dashboard Video Help
Velcome to your dashboard. On this summary page you can review information from RPR relevant :::tc; lﬁ:; :*f.;:ck- °
to your market and your membership, such as market data and training opportunities. Navigate to Associalions
the other tabs to see more detail about each compaonent.
BOARD OF REALTORS®
Visit Association Website +
RPR Activity Summary Market Data  snow: [ Closed Sales v Data Feeds
Key metrics for RPR usags by vour Slatus information for the data and
members for the previous menth B Curont Yoor [ Prior Yoar photos displayed on the RPR website.
20K
B 713 Visits
15K avMs /RM's @ 2202021 (g
~ 149 Unique Users
10K L
06:41 Avg. Visit Public Records @  3/6/2021 °
Duration
5K Listings @ 3062021 o
ety 197 Reports
" Feb Mar Apr May Jun Jul Aug Sep Oct Nov [)ec Jan Feb Listing Photos @ 3/6/2021 o
20 20 20 20 20 20 ‘20 '20 '20 '20 15
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LocalEconomic
Areqa Reports

County & state elected officials

Legislative & Senate districts

Customizable boundary searches

& RPR [ AE68Arion or

REALTORS® 16



Local Economic Area Report

A ronc sLann

Serving Nassau, Suffolk, Queens & Brooklyn

New York: Assembly District 1
‘e @ N T M A oo
@ @ © '. Toia b

Presented by

Veronica McManus | 6ri, sres, PmN, m, AHwD, cBR

@ RPR

Work: (339) 227-1196
Main: veronicami@narrpr.com
Other: blog.narrpr.com | Other: narrpr.com | Office: nar.realtor

Realtors Rescurce
430 N. Michigan Ave.
Chicago, IL 11
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)\ LoussiaN  Local Economic Area Report T RS
Criteria Used for Analysis
Inoorme: - Age £ Stats: - Sagmeniation:
Median Househeold Incoma  Median Age © Total - 1st Dominant
$86,915 423 - 134,159 Urban Chic
Consumer Segmentation
Lifer Moce Lirbani zation

Whatarsthe = Upscale Avenues
wiute Mt Prosemus, manied couplesin higherdensity

Where dopecple - Suburban Periphery
e thiz wmusllY | pffiuence in the a.buts manied couple-families
¢ longer commutes

SATT (11.3%)

Contract for home care. E

SF0ION  ATOESN

wrdces . Preler A, Panera hwm
pducts. wanshouss/dub, home
ImprovesmeEnt Soms

Irveest aclively; L lrnensd conamnati vely Bankin pemon; pay

financial plannes Lelis anline

Support public Wikaich DY Nestwork Listen io dasic mdk,

Tviradia hip-hop:

Iy cam, SUNs rarsportation
’}RPH i e B g . =y w2

Local Economic Area Report

New Yoric Assembly District 1

Thislsthe o Inthisares : e United States

#2 156%  2.2%

mw;d‘

H ;o
for hisarea ¢ imothissmgment oo thigsegment

An overview of who makes up this segment across the United States

Who We Are . Market Profile

Prosperous domesiicity best describes | » Preferimporied SUVs mniced by a gasdation
the setfled denizens of Pleasantille. {  orcardesiec
mmmwmm - ::uhmmmmw
suburban aneas in the Norheast S

1 . Humboldscompeidof dlde '+ Werkon home smprovernent and remodeling
(especiallyin New York and New Jersey)  © * gymijies mom wihot chien under 18,08 | projects, bl sk i contactons.

mwmummm . manywih childeen over 18 years. « Have bundied snices (TViinismetiphone).
Califoria), these slighyolder couples | yger. homes: two-thinds built |+ Acoessthe intemet via fiber cable
move less than any other market. Many befors 1970, dome to half bom 195010 1968, | * mﬂan_mp:_‘:;,uh
couples hawe already transitioned o One of the lowe pescentages of vacant  mabe pumchases and tmdk invesments.
emplyneslers; many are sill home lo § housing uritsat 4.7% Pe 10 premium 80,

adult children. Families own older, single- |+ Suturbe wilh 1 or 2 vehich | Showime o S and use video-On-demand
family homes and mainkain their standard & honger tevel thme io work. i o watch TV shows.and movies.

of living with dual incomes. These - B te ouioor gamdening, going ta the beach,
e |- Smemmsepmnien,
home values and much higher net worh, Socioeconomic Traits i e

E 4% % with a
mmp:’m- i
Loy unasmplcyrmaent i 7. higher labor fome |
met;ﬂwmu i
wilh 2 of mone workens
I.qpﬂa-u-ldnlnlnm.

mm%mmu
i u:l-m conasmers willing o
1 spaeen o for quality and beands By like.
|+ Prefer fastvon that isdasic and timeless &
© oppossd in iendy.

U all typesof meda [rewepapers,

mmmmnmmmmwnmwnwdmnsmmmmm

US: residential nesghborhoods inio 67 urique merket segrments based on stics. Dt Source: Esri 2020, Lipdate
Frequency: Arnualy.
'}RP'H i S it el Has g oy = m2021
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F ) LOMEISLANS  Local Economic Area Report

Mew York: Assembly District 1

New York: Assembly District 1: Population Comparison

Total Population

‘Thischat showe the iotal popukation in
an fwvea, compansd wih other
geographies

Assembly District 1 | 134155
134
wew vork [ 220neme

B maesies

e ey Sesmas
| Eisd

B 2S5 (Projectech

Population Density Assembry District 1 [

TSt Shows e rumber of people B

BT S SR —
with other geographies

vse [
Lipcdate Frequency. Arnually
| Eisd]
Il 2005 (Prcjectert)
Population Change Since 2010 Assemoly oistrict 1 [
This char shows the 0 eaow
e e o
conmgared with olfher geographies
e g .. |
Update Frequency: Arnually
| Ed
I 2005 (Projectect
Total Daytime Population Assembly District 1 | 13437
This chant shows the nurrber of peaple: naw vork [ azsass

who B Dresent in an Bma dusing nomat
|business hours, induding workers, and
compansthal population lo olfus
peographies. Daylime population isin
‘coniras 1o the *resdent” popul ation
ipresent during evening and nighime

Cota Soure: US. Coraus Amesican
Community Suney via Esi. 2020
Update Frequancy: Annually

Il Assortly Destrct 1

S RPR

Trbreero m—m"'-‘; CEErrudy @ 3|0

“

WOARD OF REALTORE

) LONGISLAND  Local Economic Area Report

Local Economic Area Report

INew ork: Assembly District 1

Average Household Income
Thischar shows the aversge housshold
nmmi!mmmumuur
guographues

Dl Soure: LS. Canaus Amercan
Community Survey via Em, 2020
Update Frequency: Anrmslly

| el

[ 2005 Projected)

New York: Assembly District 1: Economic Comparison

Assembly District 1

o

ush

Median Household Income
Thischart shows the median housshold
Income in an amea, compamnsd with ofher
geographies.

Data Source: LS. Cenaus American
Community Survey via Es, 2020
Undate Frequency: Anrusally

W ==
1 2008 Projected)

!
P

£

Per Capita Income

Thischart shows par capita Income in an
ansa, aormpansd with olher gengraphies
Data Source: LS. Cenaus Amenican
Community Surey via Esi, 2020
Update Frequency: Arrusally

W =0
I 2005 (Projectad)

|
P

e
4

Average Disposable Income
Thigchart shows the average disposable
income in an ama, companed with other
geographues

Deta Soume: US. Cenasms Amerncan
Community Survey via Em, 2020
Updale Frequency: Anrusally

Assembiy Districe 1 [
e o
vss T

e e B Hassy oo = 21
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Local Economic Area Report

Pl 'y .
ﬁ%ﬁ,@}m Local Economic Area Report Mew 'Yorkc Assembly District 1 p“hl-ml.ﬁinmﬂ Local Economic Area Report Mew York: Aesembly District 1
Thischart shows the unempioyment :: About RPRmuam Property Resource)
trend in &n &, compared wih olher
geagmphiea. ::n + Realiors Proparty Resource®is a whally owned subsidiary of the National .
rop - it R 8 Assodiation REALTORS®,
Lt Fresquenicy. Morilhiy 6.0% - + RPR oflers comprehensive data — induding a nalionwide database of 164 million
40%- properties — as well as powerful analybes and dynamic reports exclusivelyfor RPR'
I Hew ok Jan Jul Jan Jul Jan Jul Jan Jul Jan Jul mq-rmdmm _ )
I usa 7 7 18 R ‘19 g 0 ] n n » RPR's focus is giving residensial and commercial real estate pracitionsrs, REALTORS
brokers, and MLS and Assodation stall the tools they need 1o senve their dients. PROPERTY
» This report has been provided 10 you bya member of this NAR. RESOURCE
Employment Count by oot care s socal ssvonce
Industry ey ] .
Thischat houincuetresin en arsa ] About RPR's Data
and the rumber of people employed in it
ach categery oo
RPR generales and compiles real esiale and other data from a vasi array of sources.
R s professianal, scirtfc and Technica! | The data contained in your repor inciudes some or all of e following:
Liieta Frguenicy: Anwelly oter EE + Listing data from our panner M.Ss and CIEs, and related calculations, like
administratrve Suppert and waste Managemer: |G estimaied value for a property or median sales price for a local market.
accommodaton andFood SR + Public records data including tax assessment, and deed information,
Fnance and insurance | EXEENIN + Market conditions and forecasts based on listing and public records data.
Transpostation and warehousing |EXIEIIN + Census and employment data from the LS. Census and the LS. Bureau of
Pubslc Adeministration _ Labor Stafis$cs.
Real Estate, Rental and Leasing _ + Demographics and trends data from Esri. The data in commencial and economic
repors includes Tapesiry Segmentalion, which cassiies U.S. residential
aats, Entertainment and Recreation |EIEIN neighborhoods into unique market segments based on sodiceconomic and
wholesate Trade |[ECENIN » Business data induding consumer expenditures, commercial markel polential,
agnculture, Forestry, Fishing and Hunbg - retall marketplace, SIC and NAICS business information, and banking polential
g .m data from Esri.
m;mm'ﬂ + School data and reviews from Niche.
taning | 21 + Specialty data sets such as walkability scores, traffic counts and Sood znes.
Update Frequency
+ Lisfings and public reconds data are updated on a continuous basis.
& Charts and staistics caloulated from listing and public records: daka are refreshed
monthly.
+ (Eher data sels range from dady 1o annual updates.
Learn more
NATIONAL R
e e i s R e s iR | SrPR
publicwebsite: hitps /fbiog. nampr com Whally G Sdiiry
SRPR Copyight 22 s o UC M St ooy S SRPR s et i B iy (i 1= w2021




Q RPR

Summary Market Data User Stats

Data Tools Home For Brokers For Ass

Data Feeds MNews & Training Econ Area Reports 400 +
.

Custom Fos)

h Vsl Ansociation Wabaite
e O r C Choose your report..

-you can also pok the specfic
sechions you want io show.

Federal ) % Local @

A reqs poT  mi.

Show More Datalls Show Sample

Define your gaography

Pick the bost way to define the
area you want o use

e YT
oOF Enler & A ' m

or use | Saved Report Area e

Edift this list

Economic Area Reports

Ecanomic Area and Federal Economic Area reports: offer a window inlo demographics and consumer
behavior in an area. They can be generaied using congressional district boundaries, or for a county,
city, ZIP or customized area

Define a geography for your report

e
Eatonton

Monticelio
(13}

Map Wizard

173 L
TRy

Juligtte

' Forsyth )
Gray

Macan Melntyre

Lizella Irwirton
(&)

wgria
|
Snad),
Byrop

Warner Robs

il'-') Fort Valley

o
(129)
Perry

Cochran Rentz Soperto
g fo s Cadwell
® Gy

[ Frey! ey
Hawkingville o 1541} 1

ek

&
a
E
|’|.
1

Byromwille Eastman
= Miernon
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ASSOCIATION OF
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Federal Economic
Areqa Reporfts

435 congressional districts

Economic trends & forecasts
Census & demographic data

Population frends

NATIONAL
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Federal Economic Area Report

FEDERAL ECONOMIC AREA REPORT

California: Congrgssio;}al District 6

—— ——
Pt Hill
@ Mmrchant Pleasant Grove o
Zamara ¥onigily
@ Landing (3%) Rockiin
® Grania Bay,
Yolo
v

Jacobn Comar. Woodisnd an P
-] @ |

lorton

Davis
nters
' Dixon
Har Clarksburg
A Batavia Elk Growve Wilton

Fraokinn (%) (]

ville

5 ' Grean i v

Loriils @ gnCeieed | Msdememnoeg Temedies Mstemmens

Presented by

Veronica McManus | cri, sres, pun, m, aHwp, car
Work: (339) 227-1196

Main: veronicam@narrpr.com

Other: blog.narrpr.com | Other: narrpr.com | Office: nar.reallor

Realtors Resource
430 N. Michigan Ave.
Chicage, IL 60611
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Federal Economic Area Report

HOUSING STATISTICS FOR THE 117TH CONGRESS HOUSING STATISTICS FOR THE 117TH CONCRESS
California District 6 California District 6
Honorable Doris O. Matsui (D)
Median Value of Property in 2019 Median Value of Property
: , Compared to the State and U.5. (in $'000)
Housing Stock in 2019 Homeownership Rate in 2020 Q3 pa ¥
{in $'000) 3564
$568.5
Value of owner-occupied units ($ Bil)' $48.0 Homeownership Rate seeg 2897
$236.9
Total Housing Units 293,219 o 67.4% $356.1
Occupied Housing Units 281,104 Ok 2405
Dwner Occupied Units 134,667
With Mortgage 95,297  70.8%
Without Mortgage 39,370 29.2%
Renter Occupied Units 146,437
it ks Pl 12115 1% District 06 ca us District 06 cA us 2014 2015 1016 2019
: Souwce Dwiret-wved dona s s of KLY (ACS OL9). Seaee and U5 dawa are as of Q00
FOPRAS barveys) For STTCT 30 -RER. R Bnnual D QUIMETy RSDMates may difer
Homeownership rate (2019) 47.9%
Median property value $356,100
Where People Lived in 2019
Broadband Access in 2019 :
06 A US. . Owner-occupied Renter-occupied Total
Households with internet 255,594 11,836,937 106,364,661 1-unit, detached 118,662 BB.1% 47,654 32.5% 59.2%
Households with broadband 255,071 9,972,616 86,904,191 - 1-unit, attached 7,271 5.4% 13,087 B.9% 7.2%
Percent of households with internet 90.9% 90.0% 86.6% 2-unit 1,022 0.8% 4,732 3.2% 2.0%
Percent of households with broadband 90.7% 75.8% 70.8% 3-4 unit 971 0.7% 14,319 9.8% 5.4%
5-9 unit 1,231 0.9% 19,218 13.1% 7.3%
Homeownership Rate by Race/Ethnicity and Age in 2019 10 or more unit 1,356 1.0% 45,532 31.1% 16.7%
By race District 06 CA Us. Mobile home or other type 4,154 3.1% 1,895 1.3% 2.2%
All 47.9% 54.9% 64.1% 134,667 100.0% 146,437 100.0% 100.0%
White Alone 54.2% 58.6% 69.7%
Black Alone 3.0% 36.2% 42.0% Percent of homeowners in 1-unit homes 93.5%
Amer. Indian/Alaskan Native 33.4% 51.0% 54.6% Percent of renters in 1-unit structures 41.5%
Asian Alone 54.7% 60.1% 60.6%
Native Hawailan/Pacific Is. 65.5% 41.6% 40.1%
Some Other Race Alone 34.6% 39.1% 40.6%
Two or More Races 34.7% 45.8% 48.9%
Hispanic (ethnicity) 38.3% 44.0% 48.1%
By age of head of household:
25-34 years old 27% 26% 39%
35 to 44 years old 42% 45% 58%
45 to 64 years old 53% B3% 72%
65 years and over years old 4% 73% 78%
* N means no data is reported
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Criteria Used for Analysis

bcome: | Agm
Wedian Household Income  Median Age
$55,191 - 34.0

| Segmertation:
© 15t Dominant

Poputation i Segment
- 762,823 - Fresh Ambitions

Consumer Segmentation

Life Maode .

What are the : Mext Wave

people like that  ©

five bn this arsa? | m:immmm

Segments Fresh Ambitions ~ Dreamers

% of Households 23,162 B.4%) 22879 BI%)

R s R i
home

Where dopecple  Principal Urban Centers
:‘:"m Mmh diverse in metmsof 25 + million
© peaple

Up and Coming
Families
18,231 B.6%) 15,827 (5.7%) wﬁi ﬁm

- i
Subirban Pedphery  Meto Cities Uthan Periphery

meds  SuwstencableTV. Ligenmutenor
Haparic madio

waich Spanish TV,
BET

"Gooninetoshop, | WeihComedy  LiseninRAR,mp,
bank for Caniral, Nodwlodeon,  Latin, megges musc
erferianmernt PBS Hids Sproul

m,mmuhm m mmm

pubiic: tanapottion

compadt car, SLV
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Califormia: Congressional District 6

Thisisthe

#3  6.6%
St foeen

ir the Uinited States,

2.5%

of householas fall
i TS sagrment

An overview of who makes up this segment across the United States.
Who We Are - Our Neighborhood

Up and Coming Families is a market in A
fransition-residents ane younger and E
miore mobile and ethnically diverse than
the previous generation, They are

ambiious, working hard o get ahead, and
willing o take some risks o achieve their
goals. The recession has impacied their
financial well-baing, but they are :
oplimistic. Their homes ane new, feir

families are young. And this is one of the

Mesw @bt Desipihery: M BBl in Pew
housing subdhvisions,

the boom of the
hmh-pu lmﬁq

hormeswith a modian value of
$174,000 and a lower vacancy re.

The price of aflomishie housing: |onger
COmIMLUAE Bmes

fasiest-growing markets in fhe country. | Socioeconomic Trails

Education: 65% hawe sme college education
o degreaisl.

Ham-woding labor fome with a pariicipation

rale of T1% and how unemployment & Th%

Mot housshol s {50 have hwo of Mo

e

Carelul shoppers, awere of prces, wiling D

shop amund for e best deals and open io

influance by ofhers opinions.

Seek the |alest and best in technology,

m -uuungnm--u

i Market Profile
| Retyon he ntemeal for enteainment,

information, shopping and banking.

|« Praferimpored SUNsor compact cars late

models

» (Camy debi from oedit cand belances o sudent

Iaans and mofgages but ale mainkain
mmmm

gmﬂnmumm

o Find leiaune in family acivilies, movies &l

Ihome, trips o teme: pesdeor the 200, and
apaots, from backpacking and basshall to
waight lifting and yoga.

The demographic sagrmantation shown here can help you understand the Festyles and e stages of consurmens ina market. Dita provider Bsn classiies
IS residental neighborhoods inio 67 unique market segrments based on socioeconomic and dermographic characierstics. Deta Source: Esri 2020, Update:
Frequency: Anmusly.

D>RPR s B e et vl Ha g Ay =r IR PRPR iy - e e s = IB2021
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California: Congressional District 6

California: Congressional District 6: Population Comparison

Total Population Cangressional District & | 742423

Thischan showsthe total population in TSALE

www caifornia [ 2054

Dita Sousme: LS. Cenaus American | ERUETH

e S R Lo —
- esas
| Eesil

I 2005 (Projocted)

Population Density Congressional pistrict ¢ [N
Tischa shous 1 urber o psorle Awa
e aquae in &n amea, compansd

wih other gaogrphies catforia [ 2510

Dita Source: LLS. Cenaus Amedcin s

Cormirunity Survey via Esi, 2020
Upctate Frequency: Anrusally

| E=d
I s (Propected)

usa [faus

Brs

Population Change Since 2010
Thischar showsihe peceniage

in area's population from 2080 to
compared with olher geogmaphies.

Data Soume: LS. Cenas Amercan
Community Survey via Esi, 2020
Lipdate Frecquency: Arrually

| EF
B 2= (Proected)

congrssionat vt +

Total Daytime Population
Thisichar showsihe number of people
who ane presssnt in an ams during nommal
busingss hours, incduding workers, and
comparnes thal populalion fo offer

Congressional District 6 | 157202

cattorna [N 50

usa

S RPR

Ry - T e 82021

Parwamimrw
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Calidornia: Congressional District 6

California: Congressional District 6: Economic Comparison

Average Household Income
Thischan shows the svemge housshold
incoeme in an area, compared wih other:
googrphies.

Dista Source: LS. Cenaus Amescan
Community Survey via Esi, 2000

Update Frequency: Armually

| E=d
I 2005 (Propected)

|
|

|

£

Median Household Income

Thischan shows the median housshold
income in an ana, compered wih ofher

FeogrEphres
Dt Soure: US. Canaus Amescan
Community Survey via E, 2020

Lisdate Froguency: Arrually

| Ered
I S (Projected)

|
|

s |

Per Capita Income

This chean shows per capita incoms in an
ama, compansd with oifer geographies.
Dota Sours: US. Cenaus Amesican
Comemunity Survey via Esi, 20020
Update Frequency: Arnually

| Ed

B 205 (Projecied)

|
|

s |

Average Disposable Income
Thischan shows the avempes dipomble
income in an ama, compad with other
geogrEphes

Data Soume: LLS. Cenaus Amesican
Community Survey via Esi, 2020

Update Frequency: Annually

|
1

SRPR

Copangrt

A )

!
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Federal Economic Area Report Califormia: Congressional District &
Unemployment Rate o About RPR (Realtors Property Resource)
16 0% e
oo gl oW WO » Realtors Property Resource®is a wholly owned subsidiary of the National @
e T A L » RPR offers comprehensive data ~ including a nalionwide database of 164 million
- o P properties — as well s powerul analyics and dynamic reports exclusively for RPR'
a 4.0% - = members of the NAR.
M Caifoma Jan Jul Jan Jul Jan Jul Jan Judl Jan Jd « RPR's focus is giing residential and commercial real estale pracstioners, REALTORS
s " 7 18 ‘18 RE] ‘9 20 ¥ 2 ¥l brokers, and MLS and Assodation staff the tools they need to senve their dients. PROPERTY
» This repor has been pravidad t you by a mamber of the NAR. RESOURCE
Employment Count by e care s s sssnc T
e i e — About RPR'’s Data
Mhachon donsiresinanoms et e T
mﬂwﬂlmmm Eduration — RPR generalas and compiles real estate and other data from a vast ammay of sowrces.
Deia : of Labor Shaisics i e _ “The data contained in your rapor indudes some or all of the following
wia B, 2020 _ = Listing data from our pariner MLSs and CIEs, and related calculations, like
Undate Frequency: Annually Eomonte estimated value for a property or median sales price for a local market.
Professional, Scentiic and Technical |EEEEEINN ) .
» Public records data including tax, assessment. and deed information.
Transportation sndwarehossnd [N Foreclosune and distes sed data from public records.
oener R s Market conditions and forecasts based on listing and public records data,
Administrative Support and Wasts Management | EEETINN # Census and employment data from the U.S. Census and the ULS. Bureau of
] Labor Sakstn
fFinance and insueance | EEENEN » Demographics and trends data from Esr. The data in commercial and economic
whebessie Trace [EEEEHIN repons includes Tapestry Segmentation, which dassifies US. residential
arts, Entstainment and Recrsaoon [N neighborhoods into unique market its based on sociceconomic and
Real Estate, Rental and Leasing |TERIN temograghin chesncied s
10 - = Business data induding consumer expendiiures, commencial market polential,
retail marketplace, SIC and MAICS business information, and banking potential
vues [ 2o data from Esni.
Agtturs, Farese, Fohing and tueiog [ 21 + School data and reviews from Niche.
""""“""‘“"“"‘r"" = Specialty data sets such as walkability scomes, rafic counts and Aood Zones.
Mining | 108
Update Frequency
« Listings and public reconds data are updaled on a coninuous basis.
« Charts and statistics calculated from listing and public reconds: data ane refreshed
monthly.
= Cther dala sels range from daily 1o annual updates
Leam more
NATIONAL e
For mone informalion about RPR, please vsil RPR's miiﬁmﬁnw"r .}R*P'R' ]
publicwebsite: hitps iblog narpr com T iy Owmed Setdiory
'}RPR Copyight 20 Fushers| T~ e *:'R‘PH i i Ea Himm i =y A1
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NATIONAL
ASSOCIATION OF
REALTORS®

Wisconsin
REALTORS’
- Association

HOUSING REPORT

Wisconsin Congressional District 1 - Dec. 2019
Honorable Bryan Steil (R)

MEDIAN SALES PRICE

by Census Tract
|
$62K $536K

Tﬁ LISTINGS
Up from
previous month

vere 1,456
State 3,800

12/18 12/17 | 12/16
1,374 1,293 1,293

Yoy

change @ 2 . 7%

PRICE RANGE
STATISTICS

Sales Trends

More than 5% increase (YOY)

More than 5% decrease (YOY)

‘This report Is made by RPR® with MLS data
RPR?Is 2 bsidiary of

Wil SALES

Down from
previous month

District

State

12/18
$230K

Yoy
change

Sales
Price Range

1,032
5,835

12/17
1,274

©®2.7%

Below $124,999

$125,000 -
$250,000
$375,000 -
$500,000 -
$625,000 -
$750,000 -
$875,000 -

$249,999

-$374,999

$499,999
$624,999
§749,999
$874,999
$999,999

$1M - §1.99M
$2M and up

E> MEDIAN SALES PRICE

WA
District $234,567
sate  §7175,000

12/18 12/17 | 1216
$230K $§229K  $226K
YOy

change @ 1 .5%

INVENTORY

Buyer's e

market “
District 7. 2 months
State 6 c 7 months

6 months = Balanced
market

YOy

change @ 3.1 o/o

Sales Sales in Previous Months of
(Dec.) 12 Months Inventory
123 1,599 25
276 3,302 24
186 3,731 33
105 1,144 5.5
234 2,513 6.7
154 2,865 8.0
39 765 53
17 123 6.1
26 102 9

4 34 2

PRESENTED BY:
Contact: David Edwards

Phone:
Email

National Association of REALTORS”
123-456-7890
jdoheney@nar.com

FOR MORE INFO:
Contact: Janet Doheney

Wisconsin Realtors” Association

Phone:  123-456-7890
Email dedwards@wrassociation.com
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Industry Segments Learning Knowledge Base Q

nts v l

Redesigned, Reorganiz.~d, it
and Refreshed for your sucvess JCULEEH
e Broker / Owner
o Appraiser

Association

MLS

For every real estate situation,
there’s an RPR solution.

O O

Residential Commercial Brokerage
Powerful reports to impress even the most Search for properties and access tools to find Tools that help your organization standout
demanding clients. the perfem location for @ business from competition

32



Association
Resources

Advocacy
RPR Resources

Learning Center

Certified Trainer Program

@ R P Rl Articles  Industry Segments ~  Leaming  Knowledge Base Q

Associations -

Engage Members &
Leadership on a Whole

New Level.

Leg In To APA

A bold new approach to member and community engagement.

Mow is a good time to leverage RPR to engage members and elected officials on a whole new level. This year, REALTORS® nationwide will experience the
revolutionary new RPR platform and blog. Simplified and recrganized with a razor-like focus on new and productive ways to help their businesses grow.

The new release is an excellent opportunity for you to stand at the forefront as a provider of technologies that your members need and want. And it's all included
in their MAR dues.

NATIONAL
ASSOCIATION OF
REALTORS”®
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MLS Resources

Integrations

RPR View™

RPR Resources
Learning Center

Certified Trainer Program

RPR

Easy RPR integration turns

workflow into “wow”-flow.

integrate with RPR tEarn ‘-.1“‘

A bold new approach to member and community engagement.

As an MLS, you want 1o offer subscribers top-tier tools and efficiencies that are easy to integrate and that help REALTORS® be more productive. We understand how
important it is that you can stand behind those services and the quality of the data thersin.

RPR®, the nation's largest, most comprehensive real estate data platform built exclusively for REALTORS®, offers hundreds of data sets on millions of properties
nationwide, in addition to analytics and reports. It's a proven platform = one that has helped hundreds of MLSs leverage powerful RPR integrations for more than 10

years.

Getting started is simple_.

@Leam

Get a big-picture view of the newly-
redesigned platform. Connect with us
for a personal demonstration

@ Integrate

Choose one or more RPR integrations
and resources. Then contact us to
discuss how to install these no-cost
options.

@ Share

Easily share RPR's business-building
content for newsletters, emails and
social media, and embed RPR's
webinar widget or plugin.

NATIONAL
ASSOCIATION OF
REALTORS®
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MLS Integrations

® Single Signh-On (SSO)
Dld Address Increase subscriber productivity while
keeping data secure

=| Reports

RPR Deep Links

- Shortcuts from your MLS to any location in RPR
ﬁéﬁ Schools

Q R P R NATIONAL 35

ASSOCIATION OF
REALTORS®



RPR
Viewmn

#MLSs SHARING DATA THROUGH RPR VIEW

365

REPRESENTING # OF REALTORS®

1,102,210

NATIONAL
ASSOCIATION OF
REALTORS”®
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>

Landing Page
Integrations

“What is RPR,)" webinars & video tutorials.

Content updated automatically.

Your logo prominently displayed.

@rPrR 2, =2

Association

PR is the nation's largest property database built exclusively for REALTORS™

As one of the most innovative benefits included in your NAR membership, RPR delivers on-the
go access to hundreds of data sets from public records and listing data, in additeon to
demographics, psychographics, neighborhood and schaol information, and unbeatable reporis.

« On/off-market listings, sales, valuations, assessment, foreclosure, tax, morigage,
tranaaction history, FEMA flood maps, and more

» School and neighborhood data and reports
»  Exchusive Realor Valuation Model® (RYM®), home value refinement, and CMA tools.
» Customizable and branded RF# reporis.

= DOnthe-go access with RPR Maobile™

I Beyond the Basics (Residentlal) . Beyond the Baslcs (Commercial) I Webinars

2 Create Your Account

» 3 Update Your Profile & Settings 256
Introduction @) &) 4 Explore the Homepage 3z
' > 5. My Markets 1:40
to RPR .
: - * 6. Property Search & Results 533
- ﬁ » 7. Map Search & Analysis 952
“. - = 5 mnuh m—
e E q * 9. Pricing a Property 7:39

Introduction to RPR * 10, Neighborhoods 340
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Communications & Training Staft
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New Member Orientations

Downloadable "how-to" flyers
Brief "What is RPR" videos
Getting Started with RPR webinars & video

tutorials

NATIONAL
ASSOCIATION OF
REALTORS®

40



Downloadable Flyers

Printable: Create Your Account

How do | create my RPR account?
@ visit www.narrpr.com.
OCIick Create a new account.

@ Enter your last name and email address or
NRDS number, select Next.
Note: An activation emall will be senl to you to complate

your account sef up. You have 3 hours to click “Activate my
Account” before you need to redo the selup process

Eruate your Fassunrd

——

€ 1| Aecess the data fram your market

) create your Password.
{€) Link your MLS or CIE information.

Note: Vour information may be
auto-populated from your NRDS account. If
you belong to more than ane MLS or CIE,
link memberships here. You can access this
information in your profile.

I Pfmfetreratl oy

- o e

- | . e

& e

it AT et B

How do | access RPR Mobile™?

@ Download RPR from the App Store or Google
Play for your phone and tablet.

OToggIe between Commercial and Residential.

eUse your RPR login and password to access
your account.

@ Access Residential and Commercial properties
and reports... anywhere, anytime.

Download an the ) GETITON
‘ App Store _ ' Google Play |

[} 4% | @ RPR

B, Customer Suppart;
REALTORS*

M 577 077,757

Printable: Profile & Settings

Qe e

l

e on:::w:ttmw

How do | update my profile?

0 Click your photo or initials on the
upper right corner of the screen.

9 Select Profile.

0 Add your photo and/or logoe, and
contact information for all report
covers.

€ Confirm you've added your MLS
ar CIE info.

9 Link your account to zipForm.

0 View moabile devices with access
to RPR.

o Always click Save when making
changes to your account.

Listing Settings?
0 Select Settings.

0 Mave sliders to update New Listings or
both Residential and Commercial flags.
To add to My Markets on the
City.

m Select Add more.

@) click save.

@ View your My Markets on your ho

How do | update My Markets and

Recently Closed Sales/Leases timeframe for

e
(D) Enter a geagraphic area, such as Zip code or

SROAL =0 SETTINGS

Settings
Listings Sttings
The e e e e e e

[
o e Lk b8 de

1208t

o 5)

S i 8 o

£ s o s 12

| i e |

| asinem

&, Customer Suppart;
8 377 677.7576

map.

Moo | @ RPR

REALTORS®

Printable: Homepage

Research Menu:

Access RPR's search options,
including Neighborhood, School
and Market Activity

Learn & Help:

Videos, articles and FAQs
to help you navigate RPR

Your Profile: Update
your picture, add your
company logo, or
change your settings.

=

’

Home  C Research  Marketing  Reports  Leam Help My Work a ~

Marketing Menu: Guided ‘66
shortcuts for prospecting ar
create a customized, branded
marketing piece for any

praperty

My Work: Direct links
to My Markets, recent
listings, saved
properties, recent
activity, notes, and

saved searches.

. PROTIPS
= ~ Togale your search bar to
ol *  Residential or Commercial to
- change your My Markets
property view.

Filters: Access to advanced search fields.

@ RPR

Search Bar: Begin

your property i
searches on the

homepage. Toggle /V ==
between Residential

& Commercial -
search.

Shortcuts:
Guided tours to
the most
powerful and
most used
features in RPR.

[P

é 1 fel

G vearw DTt

C—- My Markets: Monitor market activity for specific areas.

By Customer Suppart; m
1 477 9777575

REALTORS®

ASSOCIATION OF ‘ @ RPR

RPR

NATIONAL
ASSOCIATION OF
REALTORS®
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Videos

Watch on 3 YouTube

[VIDEO] What is Realtors Property
Resource® (RPR)?

RPR is a powerful platform designed for
REALTORS® in need of comprehensive data,
powerful analytics, and dynamic reports.

Cg) What is RPR® Comamacicial?

Watch on (£ YouTube

[VIDEO] What is RPR®
Commercial?

Your one-stop-shop for comprehensive market data,
allowing REALTORS® specializing in commercial
properties to save time and money.

&> JWlhatiis RPR Mobile™? ©

u r -w;m:h late

PARK SANTIAGO
< &

>

Watch on (£ YouTube

[VIDEO] What is RPR Mobile™?

With RPR Mobile, use your device location to
instantly view any property around you, and get
listing, sales, valuation, assessment, deed,
foreclosure, school, photos, maps, and market trend
information.

& RPR

NATIONAL
ASSOCIATION OF
REALTORS®
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Tips & Tools

Marketing
Communications
Education & Training
Copy/Paste
Delivered Monthly

B

NATIONAL
ASSOCIATION OF
REALTORS®
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RPR

Newsletters
Websites
Emails

Social

@ RPR

ps & :

We produce valuable member content; you
simply copy and paste it

Tips & Tools is a monthly newsletier created for marketing communications, sducation, and social and
digital professsonals cornmitied to helping REALTORSS achieve their goala. Each issue includes short
form, ready-to-shade content that will lead your membeti/subscriders thiough a while new woild of RPR
©a%a, 100is, analytic s and reports

"y & win-win for Association and MLS staff who want 10 consistently deliver high guality, engaging
informaton that sdds value for members/subacribers

Open your next Tips & Tools email io see the value firsi hand! Then be sure to share this impariant member
Benefil news. Your newsketier includes

o Copy/pasta/share content complete with RPR tech tips snd business-bwlding strategees
a Theee dedicated posts writlen for each of your membes communications channels
s  socisl media

s newsletters

= arnal

€) Eyecatching graphics that will sppeal 1o REALTORS® st evary level

Sign up to receive Tips & Tools

L

Firgt Lamt

ADR or MLS Nama * Title *

Please seldect your area of speclalization. (check all that apply) *
Mermer Communications
Dot al Whed
el Mk
Eduration Trasrung

Othar

e | T T

Share Tips & Tools with a colleague. .

Past Issues

g Presentations

= Resources for Mew Members
+  Mailng Labels

+  Geographic Farming

= AARF lrdability index and POl
*  Mew Learrung Center

s Iritro 1o the Mew RPR

*  Prospeciing

See how others are sharing Tips &
Tools content

NATIONAL
ASSOCIATION OF
REALTORS*®
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Recent topics

Find your next listing with data & tools from RPR

Now is a good time to be proactive about prospecting for listings. RPR, your
member benefit, can help. The data platform has a step-by-step wizard to help
you research and identify potential sellers in a geography, and then filter by
public records, time owned, and more. Finally, you'll wrap up your analysis by
creating free mailing labels from RPR. You get up to 2,000 each month!

@ RPR Home Q Research Marketing Reports Learn Help My Work . b
" LOCATION TYPE/STATUS PROPERTY TYPE  PRICE FILTERS
Commercial F I ling ic Racor 1 Selecied Arry

(@) (@)

Prospect for Search using a 4 Create a CMA Tour Hul'nl:pag!:

Clients Map

Start prospecting now. Visit narrpr.com

Make your prospecting decisions based on data

Don't dread the idea of prospecting for new business. This on-demand webinar
from RPR will equip you with data-based strategies to research neighborhoods,
choose a farm area, create lead generation content, and stay on top of market
trends.

Finding Sellers for Today and Tomorrow

S Eatate FArm
Al "= gl f_u,'.__.l (4

Watch this on-demand webinar

NATIONAL
ASSOCIATION OF 45
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Recent topics

Accurate valuation “extremely important” to REALTORS® Use of CMAs in listing presentations on the rise

Recent findings by RPR reveal interesting facts for REALTORS® preparing for

@ RPR Mo Criiaine: Mg More than 65% of REALTORS" in a their next listing presentations.
e recent RPR survey agreed that it is
R “extremely important” to present an According to a survey of 800 REALTORS?®, the percentage of agents who provide
accurate valuation when first sellers with a CMA increased 8.3% from a similar 2018 survey. Providing sellers
) 3709 Tiger Lily CL, sosporvc 20t meeting with a seller. The result is a with an Estimated Home Value increased nearly 16% in the same period.
== 16% increase over a similar 2018
study and a key indicator of seller Additionally, the percentage of listing presentations resulting in a signed

contract increased ten points from 46% to 56%. A good indication that a CMA is
the new "price of admission” when it comes to listing presentations.

demand for the most accurate
valuation possible.

See the survey results and then run your next CMA using RPR.
REALTORS® who leverage RPR, a
member benefit, have exclusive
access to the platform’s Realtor @ RPR Wome Oeseh Metwibg Reporls  Lesm  Hep  MyWok .v
Valuation Model® (RVM?®). Unlike

Property Summary

LOCATION TYPESTATUS PROPERTY TYPE PRICE FILTERS
—— other models, the RVM uses on-and - g ST RS, | S
SITNI00  SMETI  mremrans memisn off market MLS listing data, plus | Crestea CMA
publicly recorded sold data to form
Shortcuts
an estimate. — 5 =
) (@ Q

Check out the RVM for your subject property at narrpr.com. While there, try your i o - - NORNO . CRumu WA 0e
hand at the “Refine Value Tool” and CMA.

a RPR :ggg’cﬁﬁon OF 46
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How are Associations and
and MLSs using Tips & Tools
IN their outreach efforts?

Q RPR [E ASSOCIATION OF 47
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Raleigh Regional

Association of REALTORS®

#Monday Minute - February 8, 2021

Changes Coming to RPR Website!

release a brand new website on Feb.
24, It's a total transformation.
Improved navigation, streamlined
searching, new layout, customizable
homepages, and maps galore! Best
yet, the "What do you want to do
today" tool walks you through your
most important functions.

before its launch.
Classes are filling up quickly.

REGISTER FOR A

PREVIEW

NEXUS Association of Realtors Page
August 6 at 3:15 PM - £

RPR can help you give first-time buyers first class guidance and

help them make good decisions. Find out how here
https://bit.ly/3rWwmDlo.

Help Buyers
Make Better
Decisions

Greater Tulsa Association of REALTORS added an
event.

January 15 at 4:54PM - Q@

Live Webinar

) RPR
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RPR:
Redesigned. Reorganized and Refreshed
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RPR Refresh Resources
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Lawper erages anc fords

How pregarty layoust
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Famer sorwes b anm
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]
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RPR Pre-Launch Webinars

PR (% REIG & SEREE Of [RB-BSIR RS0 NAM. SR o N B [0viie Of IS i SIS hators
B EunCh ClaSet S i L GusDaly, SRSa0VD (nR Sal At

RPR Rsdsunch Wetinss - Register
Wow!

Live Webinars
January 26-28

Using RPR *

'y

Add / Edit in Mafr

Yy .

ShowingTime *

Register today at
webinar.mistechnology.com

11 MLS

Tty .

GKAR

GKAR Newsfeed‘

RPR® Enhancements
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Learn How RPR Can Help You Grow Your
Business

AP pam e momiatn sstrars o om Srosssldasepe s Agent Hesgpas: @ he
Bpprogrinie beb betosy 10 e raee st FPFECL (ool e how (o boost et Busre s
Mlapss rom (el sfer regsienng, you il ecesve & ConfirmasBon email conleirng
miniralior st e e eeiear

Saplesmbaer 15, 2021

Saptember 23, 2021
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FIND YOUR NEXT LISTING WITH DATA & TOOLS FROM RPR

e 8 e BT 10 Lo e e sl DRSO s FFE, i metv e 0
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ASSOCIATION OF REALTORS®
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TIPS AND TOOLS

B W il T e

Fi Part 1 What is the AARP Livability Index in RPR

s it v, bien R 15 wie IR 10 discowei The Badet a5 17 & spatitc
riberhecd Thisas also o beive- b [ kil sl fareng werksteet lar sferenis

Geographical Farm

Calculating
Turnover

BAVEAST

Dbl
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# RPR®: Refreshed for Your Success

[Repepp— sraTy s

RPR
New
User
Series

10 Things Mew Users Should Know About RPR Residential

ERURCER Wil EDUCATION e

RPR Tips & Tools: January 2021

M g S e (NSRS VS v SR R P Tak R F T R e L R Y

Create real #5131 reports that get antantan!

e e

APR's Guide to Geographic Famming
How 10 ADceds FIPR
o)

CO Hllopy
02/23/2021 - RPR: Refreshed, Redesigned
and Rebuilt for Realtors®
asbor il Froperty Basouiie (HPHL e of oo e b Deaetly mll wufc? & b ot ol it
phationm or Wednesdey, fel 24
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Time for a Poll



Training
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Sign-up for
Tips & Tools

Next Steps

Select your
Certified Trainer

Request access
to the Dashboard

Learn more
about MLS
integrations

NATIONAL
ASSOCIATION OF
REALTORS®
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Contact Us
irfream@narrpr.com

RPR Platform
narrpr.com

Resources (RPR Blog)
blog.narrpr.com

B

NATIONAL
ASSOCIATION OF
REALTORS”
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Up Next

| Mark your calendars for our next webinar:

Tech Successes for Virtual Meetings
Friday, January 28, 11:00 a.m. CST




THANK YOU.

NARdotRealtor nar.realtor

NATIONAL
ASSOCIATION OF
REALTORS®
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