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Report Highlights

The Vacation Home Counties 2021 Report seeks to analyze and contribute
information on how the COVID-19 pandemic impacted the demand for vacation
homes as government orders and advisories led to working from home, virtual
schooling, and online meetings.

In conducting the analysis, NAR used Multiple Listing Service data in 1,205
counties, survey data from the monthly REALTORS® Confidence Index Survey,
and publicly available data from the US Census Bureau.

Vacation home sales trends

The share of vacation homes increased to 5.5% in 2020 and to an average of 6.7%
during January-April 2021. Vacation home sales rose by 16.4% to 310,600 in 2020,
outpacing the pace of total existing home sale of 5.6%. Sales are up 57.2% year-
over-year during January-April 2021 compared to the 20% year-over-year change
in total existing home sales. Vacation home sales averaged 412,500 during the
first four months measured on a seasonally adjusted annual basis.

Overall, the housing market made a sharp rebound in the second half of 2020
that wiped out the losses in the first half of the year. However, the market was
even hotter in what NAR delineated as vacation home counties, which are
counties where vacant seasonal, occasional, or recreational use housing account
for at least 20% of the housing stock.

Based on data from 1,205 counties (145 vacation home counties and 1,060 non-
vacation home counties), existing home sales rose by 24.2% on average in
vacation home counties, more than double the 11.2% annual pace in non-vacation
home counties.

Home prices rose at a stronger pace in vacation home counties. The median
existing home sales price typically rose by 14.2% in vacation home counties,
compared to 10.1% in non-vacation home counties.

Properties typically stayed longer on the market in vacation home counties at 59
days compared to 30 days in non-vacation home counties in 2020. However, the
time to sell a home in vacation home counties has speeded up more than in non-
vacation home counties. In 2020, properties in vacation home counties typically

sold more quickly by 13 days compared to 8 days in non-vacation home counties.

Vacation home buyers are more likely to pay all-cash. During January-April 2021,
all-cash sales rose to 53% of all vacation home purchases, a higher share
compared to less than 50% in past years. In comparison, 22% of all existing-home
sales in January-April 2021 were cash sales.
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In 2020, 6.1% of workers 16 years old and over in vacation home counties
typically worked from home compared to 4.3% of workers in non-vacation
home counties. The opportunity to work from home could further raise the
demand for vacation homes in future years.

A lower fraction of households in vacation home counties have broadband
internet service, typically at 55.3%, compared to 56.7% in non-vacation home
counties. Increasing the access to broadband service will be key to attracting
vacation home buyers who want to use their vacation home as a workplace on
weekends or for longer days during seasonal holidays and school breaks.

There was a noticeable increase in net domestic migration in vacation home
counties in 2020. In 2020, the median number of net movers rose to 98,279,
from 78,114 in 2019.

Top 1% Vacation Home Counties

NAR classified a county as a vacation home county if the vacant housing for
seasonal/occasion/recreational use accounted for at least 20% of the housing
stock. Based on the US Census Bureau’s 2019 American Community Survey 5-
year estimates, NAR identified 323 out of 3,143 counties (including independent
cities) as vacation home counties, representing 10.3% of U.S. counties.

Of the 145 counties in which NAR has market data, NAR identified the top 1%
(roughly 30 markets) hottest vacation home counties in 2020 based on sales
growth, price growth, change in days on market, and the number of seasonal
homes in 2019 to account for market size. An additional criteria for being in the
top 1% was that the county had to meet all three criteria of having higher price,
higher sales growth, and faster days on market. Only counties with non-zero
sales during the years 2017 through 2020 and with at least 10 sales were
included in the analysis.

The top 1% of vacation home counties were in 16 states. North Carolina had four
vacation counties (Swain, Alleghany, Macon, Watauga); there were three each in
New York (Greene, Sullivan, Hamilton), Vermont (Windham, Bennington,
Windsor), Massachusetts (Dukes, Barnstable, Nantucket), and Michigan
(Oscoda, Alcona, Clare); there were two each in Florida (Lee, Collier), Missouri
(Hickory, Camden), and Maryland (Garrett, Worcester). Oklahoma, Maine,
Arizona, New Jersey, Georgia, New Mexico, Delaware, and Minnesota each had
one vacation home county that landed in the top 1% list.



Vacation Home Sales

Share of vacation homes to total sales rise to nearly 7% in January-
April 2021

Vacation home sales rose strongly in 2020 and in January-April 2021. With no
other major event happening since 2020 other than the pandemic, the rise in
vacation home sales can be reasonably attributed to the demand for vacation
homes with people able to work from home, students schooled virtually, and
as the population sought for safety and recreation away from urban areas.

According to a monthly survey of the sales transactions of REALTORS®/, the
share of vacation home sales to total existing home sales rose to 5.5% in 2020
and to 6.7% in the first four months of 2021. As of April, the share was at 8%. In
past years, vacation home sales accounted for about 5% of existing-home
sales. Vacation home sales rose by 16.4% to 310,600 in 2020, outpacing the
5.6% growth in total existing home sales and by 57.2% year-over-year during
January-April 202 compared to the 20% growth in existing home sales. Sales
are averaging at 412,500 on a seasonally adjusted annual basis during the first
four months of 2021.

Existing-home sales for vacation use and as percent of all existing-home
sales
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Source: NAR REALTORS® Confidence Index Survey

1 REALTORS® Confidence Index (RCI) Survey. The RCl survey is a random survey sent to 50,000 REALTORS®, of
which about 5,000 respond to the survey, and of which about 1,500 to 2,000 reported they had a transaction
during the month. The survey asks about the most recent transaction during the month and the responses can be
considered as a random sample. 5



Vacation Home Buyers

53% Of Vacation home Sales Cash sale as a percent of vacation home sales and all existing-home sales
were all-cash =
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Vacation Home Buyers

21% Of Vacation home buyers Condo/coop sales as a percent of vacation home and all existing-home
purchased a condo/coop e
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Vacation Home Counties

NAR considers a county as a ‘vacation home county’ if vacant homes for
seasonal, occasional, or recreational use account for at least 20% of the housing

stock. As of 2019, 323 out of 3,143 counties were ‘vacation home counties

Vacation home counties
Vacant housing for seasonal use accounted for at least 20% of the housing stock in 323 counties

(10.3% 3,143 counties) as of 2019
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Source:NAR analysis based on US Census Bureau American Community Survey, 5-year Table B25004.

Top 30 largest vacation home counties by share
of homes for seasonal/recreational use to

Top 30 largest vacation home counties by
housing stock as of 2019

number of homes for seasonal/recreational

use as of 2019
Lee County, Florida I 90,792 Hamilton County, New York 84.2%
Barnstable County, Massachusetts NN 62,643 Daggett County, Utah 76.4%
Collier County, Florida I 58,406 Forest County, Pennsylvania 74.9%
Cape May County, New Jersey I 50,452 Alpine County, California 73.9%
Horry County, South Carolina I 47,023 Rich County, Utah 72.7%
Sussex County, Delaware [N 38,187 Mineral County, Colorado 67.1%
Osceola County, Florida I 35,591 Valley County, Idaho 66.2%
Worcester County, Maryland [l 31,587 Lake County, Michigan 65.1%
Brunswick County, North Carolina I 27,545 Hinsdale County, Colorado 64.1%
Camden County, Missouri Il 23,245 Summit County, Colorado 63.7%
Beaufort County, South Carolina [l 21,296 Nantucket County, Massachusetts 63.7%
Summit County, Colorado Il 19,893 Dukes County, Massachusetts 59.7%
Carroll County, New Hampshire Il 17,912 Grand County, Colorado 57.4%
Monroe County, Pennsylvania [l 17,695 Worcester County, Maryland 56.1%
Sullivan County, New York [l 17,140 Camden County, Missouri 55.6%
Navajo County, Arizona [l 16,546 Lake of the Woods County, Minnesota 55.1%
Carteret County, North Carolina [l 16,509 Mono County, California 54.9%
Walton County, Florida [l 15,161 Oscoda County, Michigan 54.5%
Pike County, Pennsylvania [l 14,893 Florence County, Wisconsin 52.6%
Grafton County, New Hampshire [l 14,880 Lake and Peninsula Borough, Alaska 52.4%
Hancock County, Maine [l 14,697 Cook County, Minnesota 52.3%
Monroe County, Florida [l 13,960 Vilas County, Wisconsin 51.5%
Oneida County, Wisconsin [l 13,904 Keweenaw County, Michigan 51.1%
Vilas County, Wisconsin [l 13,345 Aitkin County, Minnesota 50.8%
Coconino County, Arizona [l 13,244 Cape May County, New Jersey 50.8%
Crow Wing County, Minnesota Il 13,220 Sullivan County, Pennsylvania 50.3%
Oxford County, Maine [l 12,342 Forest County, Wisconsin 50.0%
Catron County, New Mexico 49.8%
Alcona County, Michigan 49.8%
49.7%

Dare County, North Carolina Il 12,276
Roscommon County, Michigan [l 12,191
Belknap County, New Hampshire 1,820

Roscommon County, Michigan

Source: NAR analysis based on US Census Bureau American Community Survey, 5-year Table B25004



Vacation Home Counties

The housing market is hot in vacation home counties compared to non-
vacation home counties

Overall, the housing market made a sharp rebound in the second half of 2020 that
wiped out the losses in the first half of the year. However, the market was even
hotter in what NAR delineated as vacation home counties, which are counties
where vacant seasonal, occasional, or recreational use housing account for at least
20% of the housing stock. Based on the 2019 5-year US Census Bureau’s American
Community Survey, NAR identified 323 out of 3,143 counties (including independent
cities) as vacation home counties, representing 10.3% of U.S. counties.

Based on Multiple Listing Service (MLS) data in 145 vacation home counties and
1,060 non-vacation home counties, existing home sales typically rose by 24.2% on
average in vacation home counties, more than double the 11.2% annual pace in non-
vacation home counties.?

Home prices rose at a stronger pace in vacation home counties. The median
existing home sales price typically rose by 14.2% in vacation home counties,
compared to 10.1% in non-vacation home counties.

Properties typically stayed longer on the market in vacation home counties at 59
days compared to 30 days in non-vacation home counties in 2020. However, the
time to sell a home in vacation home counties has speeded up more than in non-
vacation home counties. In 2020, properties in vacation home counties typically

sold more quickly by 13 days compared to 8 days in non-vacation home counties.

Market comparison of vacation and non-vacation home counties in 2020

Vacation home county = Not a vacation home county

Y/Y Percent Change in Home

Sales 24.2% 1.2%
Y/Y Perc_:ent Change in Median 16.2% 10.1%
Sales Price

Median Days on Market 59 30
Y/Y Change in Days on Market =1 -8
Sample of counties 145 1,060

Source: NAR analysis based on MLS data on 1,205 counties and the American Community Survey, 5-year Table B25004. Only
counties with at least 10 home sales each year from 2017 through 2020 are considered in the analysis.

2 NAR analysis of Multiple Listing Service (MLS) data



Vacation Home Counties

Sales growth in vacation home counties outpaced sales growth in non-
vacation home counties in 2020

In 2020, existing home sales typically rose at a faster pace in vacation home
counties compared to non-vacation home counties. Home sales typically rose by
double-digit pace in 2020 in vacation home counties except in the Pacific division.

The strongest sales growth was in the South Atlantic division (Delaware, Maryland,
Virginia, West Virginia, North Carolina, South Carolina, Georgia, Florida, and the
District of Columbia), with home sales typically up nearly 31% in the vacation home
counties in this division.

The second highest sales growth was in the Middle Atlantic division (New York,
New Jersey, and Pennsylvania), with home sales typically up 27.8% in the vacation

home counties in this division.

In the West South Central division (Arkansas, Louisiana, Oklahoma, and Texas),
sales typically rose by 25.7% in the vacation home counties. In the New England
division (Connecticut, Maine, Massachusetts, New Hampshire, Rhode Island, and
Vermont), sales typically rose 25.3% in the vacation home counties.

Percent change in existing-home sales among vacation and non-vacation
home counties in 2019 and 2020

Northeast New England Vacation home county 0.9% [ 25.3%
Not a vacation home county 0.4% W 3.7%
Middle Atlantic Vacation home county 6.2% T 27.8%
Not a vacation home county 2.5% i 3.8%
Midwest East North Central Vacation home county 0.4% s %
Not a vacation home county 3.1% N 9.3%
West North Vacation home county 31% T 24.0%
Central Not a vacation home county -0.6% P 6.3%
South South Atlantic Vacation home county 10.9% T 30.6%
Not a vacation home county 5.5% %
East South Central Not a vacation home county 4.4% I 4.2%
West South Vacation home county 20.8% N 25.7%
Central Not a vacation home county 2.7% 4.3%
West Mountain Vacation home county 2.7% ms.8%
Not a vacation home county 4.2% e n.s%
Pacific Vacation home county 1.5% I o.e%
Not a vacation home county 3.4% [ 8.5%
Grand Total 3.4% . 2.2%
0.0% 10.0% 20.0% 10.0% 20.0% 30.0%
2019 2020

Source: NAR analysis based on MLS data on 1,205 counties and the American Community Survey, 5-year Table B25004. Only
counties with at least 10 home sales each year from 2017 through 2020 are considered in the analysis. NAR did not have sample
data in vacation counties in the East South Central division.
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Vacation Home Counties

Prices in vacation home counties rose at faster pace than in non-
vacation home counties in 2020

In 2020, the median existing home sales price in vacation home counties typically
rose at a faster pace compared to the pace in non-vacation home counties except
in the Pacific division (Washington, Oregon, and California). For comparison, in
2019, median sales prices in vacation home counties rose at a faster pace compared
to the pace in non-vacation home counties in only two divisions (Middle Atlantic
and Mountain).

The median home sales prices in the vacation home counties rose at the strongest
pace in the Mountain division (Arizona, Colorado, Idaho, Montana, Nevada, New
Mexico, Utah, and Wyoming), with the median home sales prices typically up by
20% year-over-year.

The New England division (Connecticut, Maine, Massachusetts, New Hampshire,
Rhode Island, and Vermont) had the second highest price growth, with the median
home sales prices in the vacation home counties typically up 16% year-over-year.

The Middle Atlantic division (New York, New Jersey, and Pennsylvania) had the third
highest price growth, with the median home sales prices in the vacation home
counties typically up 14% year-over-year.

Percent change in median existing-home sales price among vacation and
non-vacation home counties in 2019 and 2020

Northeast New England Vacation home county 3.0% I 6.1%
Not a vacation home county 4.0% e 2.3%
Middle Atlantic Vacation home county 7.0% I 14.0%
Not a vacation home county 5.1% T 9.8%
Midwest East North Central Vacation home county 4.0% e se.3%
Not a vacation home county 6.0% e 8.8%
West North Central Vacation home county 5.9% e 3.7%
Not a vacation home county 6.3% [ 9.4%
South South Atlantic Vacation home county 4.6% e 2.3%
Not a vacation home county 5.8% P 10.5%
East South Central Not a vacation home county 7.0% In.2%
West South Central Vacation home county 4.4% e 14.2%
Not a vacation home county 5.0% [ 8.7%
West Mountain Vacation home county 6.2% [ 20.0%
Not a vacation home county 5.7% 0.1%
Pacific Vacation home county 2.1% P 9.0%
Not a vacation home county 6.0% [ 9.5%
Grand Total 5.6% N 10.4%
2.0% 4.0% 6.0% 8.0% 0.0% 10.0% 20.0%
2019 2020

Source: NAR analysis based on MLS data on 1,205 counties and the American Community Survey, 5-year Table B25004. Only
counties with at least 10 home sales each year from 2017 through 2020 are considered in the analysis. NAR did not have sample
data in vacation counties in the East South Central division.



Vacation Home Counties

Homes sold faster in vacation home counties than in non-vacation
home counties in 2020

In nearly all U.S. divisions, properties for sale in vacation home counties typically
stayed for fewer days on the market in 2020 compared to properties for sale in
non-vacation home counties.

In the New England division (Connecticut, Maine, Massachusetts, New Hampshire,
Rhode Island, and Vermont), properties in vacation home counties typically sold 24
days faster compared to 9 days in non-vacation home counties.

In the South Atlantic division (Delaware, Maryland, Virginia, West Virginia, North
Carolina, South Carolina, Georgia, Florida, and the District of Columbia), properties
in vacation home counties typically sold 15 days faster compared to 9 days in non-
vacation home counties.

In the West South Central division ( Texas, Arkansas, Louisiana, Oklahoma) and in
the Pacific division (Washington, Oregon, and California), properties typically sold 14
days faster in vacation home counties compared to 6 and 9 days respectively in the

non-vacation home counties in these divisions.

Percent change in median days on market among vacation and
non-vacation home counties in 2019 and 2020

Northeast New England Vacation home county -9 -24
Not a vacation home county -2 -9 s
Middle Atlantic Vacation home county 0 -8
Not a vacation home county -2 -8
Midwest East North Central  Vacation home county -8 -6
Not a vacation home county -2 -7
West North Central  Vacation home county -1 -7 s
Not a vacation home county 1 -6
South South Atlantic Vacation home county -3 -15
Not a vacation home county -3 -9 .
East South Central Not a vacation home county -6 -6 [
West South Central  Vacation home county 15 -14 ——
Not a vacation home county -1 -6
West Mountain Vacation home county -2 -7
Not a vacation home county 0 -7
Pacific Vacation home county -13 -14
Not a vacation home county 2 -9 s
Grand Total -2 -8 I
-10 0 10 20 -25 -20 -15 -10 -5 O
2019 2020

Source: NAR analysis based on MLS data on 1,205 counties and the American Community Survey, 5-year Table B25004. Only
counties with at least 10 home sales each year from 2017 through 2020 are considered in the analysis. NAR did not have sample
data in vacation counties in the East South Central division.
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Top 1% Vacation Home Counties

Top 1% vacation home counties are scattered across 16 states

Of the 145 counties that NAR has market, it identified the top 1% (roughly 30
markets) hottest vacation home counties in 2020 based on sales growth, price
growth, change in days on market, and the number of seasonal homes in 2019 to
account for market size. An additional criteria for being in the top 1% was that the
county had to meet all three criteria of having higher price, higher sales growth,
and faster days on market. Only counties with non-zero sales during the years
2017 through 2020 and with at least 10 sales were included in the analysis.3

The top 1% of vacation home counties were in 16 states. North Carolina had four
vacation counties (Swain, Alleghany, Macon, Watauga); there were three each in
New York (Greene, Sullivan, Hamilton), Vermont (Windham, Bennington, Windsor),
Massachusetts (Dukes, Barnstable, Nantucket), and Michigan (Oscoda, Alcona,
Clare); there were two each in Florida (Lee, Collier), Missouri (Hickory, Camden),
Maryland (Garrett, Worcester). Oklahoma, Maine, Arizona, New Jersey, Georgia,
New Mexico, Delaware, and Minnesota each had one vacation home county that
landed in the top 1% list.

Top 1% Vacation Home Counties in 2020

Y/Y Percent Y/Y Percent

. Median Sales Change in Median Dayson  Y/Y Change in
Rank Seasonal Homes Change in H;T;i Price Median Sa_les Market Days on Market
Price

LEE, FL 1 90,792 10.0% $247,000 12.3% 59 -45
OSCODA, MI 2 5,028 53.8% $107,500 79.2% 67 -30
SWAIN, NC 3 2,066 140.7% $245,000 19.8% 56 -48
COLLIER, FL 4 58,406 4.6% $314,000 10.2% 86 -53
DUKES, MA 5 10,681 13.8% $1,366,000 63.6% 70 -38
ALLEGHANY, NC 6 2,432 248.0% $219,900 9.9% 70 -6
CARRETT, MD 7 4,623 35.8% $325,000 35.4% 56 -48
BARNSTABLE, MA 8 62,643 20.4% $475,000 16.1% 39 -20
ALCONA, MI 9 5,573 80.4% $150,000 51.5% 98 -10
MACON, NC 10 7,633 153.3% $320,000 30.6% 66 =
NANTUCKET, MA n 7,860 43.6% $2,300,000 41.5% 56 -29
DELAWARE, OK 12 5,840 N9.1% $218,000 14.8% 81 -30
OXFORD, ME 13 12,342 27.6% $240,000 29.7% 18 =37
COCONINO, AZ 14 13,244 48.5% $573,000 33.6% 55 -21
CAPE MAY, NJ 15 50,452 19.1% $439,900 18.9% 73 -12
GREENE, NY 16 9,610 27.8% $240,000 23.9% 43 -39
CLARE, MI 17 9,999 22.0% $120,000 46.3% 77 -16
HANCOCK, GA 18 1,869 41.8% $234,000 20.0% 26 =42
COLFAX, NM 19 2,880 62.0% $252,000 22.6% 97 =29
HICKORY, MO 20 2,007 27.8% $110,300 19.9% 53 44
SUSSEX, DE 21 38,187 18.9% $337,000 12.3% 25 -22
WORCESTER, MD 22 31,587 26.2% $280,000 8.5% 25 -29
SULLIVAN, NY 23 17,140 29.7% $199,100 39.2% 87 -8
CAMDEN, MO 24 23,245 35.4% $239,900 20.6% 59 -18
WINDHAM, VT 25 9,745 40.9% $249,000 18.6% 53 -30
ITASCA, MN 26 6,790 N2.5% $173,000 6.8% 47 -19
WATAUCGCA, NC 27 9,831 49.0% $376,000 31.9% 29 =13
HAMILTON, NY 28 7,532 53.0% $245,000 14.0% n3 -30
BENNINGTON, VT 29 5,473 29.4% $300,000 32.2% 61 =22
WINDSOR, VT 30 8,080 31.0% $290,000 25.0% 44 -26

Source: NAR analysis based on MLS data on 1,205 counties and the American Community Survey, 5-year Table B25004.

3 NAR defined a vacation home county as one where vacant homes for seasonal use accounted for at least 20% of the housing stock (19.5% and above are rounded
to 20%). In calculating the ranking, NAR considered four factors: number of vacant seasonal homes (size effect), y/y percent change in home sales, y/y percent
change in the median sales price, y/y change in days on market. Then, only counties that had higher sales and prices and faster days on market in 2020 were
selected to be a candidate hot market (92 counties). An average z-score is then calculated on each of the four variables. The higher the z-score, the higher is the
ranking. All these top 30 markets had positive z-scores (upper half of distribution). Small vacation counties can exhibit large fluctuations in sales and prices as a
smaller base can lead to large percentage changes.



Top 10 Vacation Home Counties

Lee County, Florida is located in Southwest Florida on the Gulf Coast. Fort Myers
and Cape Coral are the popular destination spots. It has the largest number of
seasonal vacation homes, at 90,792, which accounts for 23% of the housing
stock. In 2020, home sales rose 10%, the median sales price rose 12.3%, and
properties sold 45 days faster than in 2019. Home prices are in the mid-price
range with the median sales price at $247,000.

Oscoda County, Michigan is located on the northern side of the Au Sable River
that runs into Lake Huron. Detroit is about four hours away. It boasts of the
Huron-Manistee National Forests, Oscoda Beach Park, Clark Marsh, and Turtle
Marsh. It is one of the smallest vacation home counties with 5,028 seasonal
vacant homes that account for 54.5% of the housing stock. In 2020, home sales
rose 53.8%, the median sales price rose 79.2%, and properties sold 30 days faster
than in 2019. It is one of the most inexpensive vacation counties with a median
sales price of $107,500.

Swain County, North Carolina is located on the far western border of North
Carolina. Knoxville, Tennessee is about two hours away. The Great Smokey
Mountains National Park is a major draw for tourists and homebuyers. Another
draw is Dollywood Parks and Resorts. It is one of the smallest vacation counties
with 2,066 seasonal vacant homes that account for 22.9% of its housing stock. In
2020, home sales rose 140.7%, the median sales price rose 19.8%, and properties
sold 48 days faster than in 2019. Home prices are in the mid-price range with the
median sales price at $245,000.

Collier County, Florida is located on the Gulf of Mexico in Southwest Florida.
Popular natural wonders are the Everglades National Park, Naples Zoo, and the
Bird Garden. It is the third largest vacation home county with 58,406 seasonal
vacant homes which account for 27.2% of its housing stock. In 2020, home sales
rose 4.6%, the median sales price rose 10.2%, and properties sold 53 days faster
than in 2019. Home prices are still in the mid-price range with the median sales
price at $314,000.

Dukes County, Massachusetts consists of the island of Martha’s Vineyard,
Chappaquiddick Island, the Elizabeth Islands, the island of Nomans Land and
other islets. It has 10,681 seasonal vacant homes which account for 59.7% of its
housing stock. In 2020, home sales rose 13.8%, the median sales price rose
63.6%, and properties sold 38 days faster than in 2019. It is the second most
expensive vacation home county with a median sales price of $1.4 million in
2020.
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Top 10 Vacation Home Counties

Alleghany County, North Carolina is located in the Blue Ridge Mountains of
Northwestern North Carolina, so its main attraction is the Blue Ridge Mountains
and its parks and rivers. It is a small vacation home county with 2,432 vacation
homes that account for 29.7% of its housing stock. In 2020, home sales rose
248%, the median sales price rose 9.9%, and properties sold six days faster than
in 2019. Home prices are in the mid-price range with the median sales price at
$219,900.

Garrett County, Maryland is the westernmost county of Maryland. It is in the
Appalachian Mountains and is drained by the Potomac and Youghiogheny
rivers, so it offers vacation spots for hiking, kayaking, and camping. It is a small
vacation county with 4,623 seasonal homes that make up 23.9% of its housing
stock. In 2020, home sales rose 35.8%, the median sales price rose 35.4%, and
properties sold 48 days faster than in 2019. Home prices are in the mid-price
range with the median sales price at $325,000.

Barnstable County, Massachusetts consists mainly of Cape Cod and several
small islands. It was formed as part of the Plymouth Colony in 1865. It is the
second largest vacation home county, with 62,643 seasonally vacant homes that
make up 38.3% of its housing stock. In 2020, home sales rose 20.4%, the median
sales price rose 16.1%, and properties sold 20 days faster than in 2019. Home
prices are bordering in the high price range with the median sales price at
$475,000, although home prices are relatively affordable compared to the
homes in Dukes and Nantucket.

Alcona County, Michigan is in the Northeastern Lower Peninsula with six miles
of Lake Huron coastline. It is heavily forested by the Huron-Manistee National
Forest. Detroit is about four hours away. It is one of the smallest vacation home
counties, with 5,573 seasonally vacant homes that make up 49.8% of its housing
stock. In 2020, home sales rose 80.4%, the median sales price rose 51.5%, and
properties sold 10 days faster than in 2019. Houses are inexpensive, with the
median sales price at $150,000.

Macon County, North Carolina is in western North Carolina. The Nantahala River,
one of the most popular whitewater rafting destinations, runs through it. It's a
relatively small vacation home county with 7,633 vacation homes that account
for 29.8% of its housing stock. In 2020, home sales rose 155.3%, the median sales
price rose 30.6%, and properties sold two days faster than in 2019. Houses are in
the mid-price range, with the median sales price at $320,000.
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Other Top Vacation Home

Counties in 2020

Other Top Vacation Home Counties in 2020

Y/Y Percent

Rank Seasonal Y/Y Percent Median Sales Change in Median Days on  Y/Y Change in
Homes Change in Sales Price Median Sales Market Days on Market
Price

LIVE OAK, TX k1| 1,248 19.6% $156,000 0.6% 84 -51
POPE, MN 32 1,341 120.8% $185,000 15.6% 29 -5
MARQUETTE, WI 33 2,722 36.4% $170,000 41.7% 67 -6
MIDDLESEX, VA 34 2,047 37.5% $298,000 12.2% 65 =)
RABUN, CA 35 4,834 27.8% $284,000 20.9% 54 -17
NELSON, VA 6 2,362 42.4% $275,000 19.6% 36 =74
BRUNSWICK, NC 17 27,545 30.6% $285,000 1n.8% 32 -14
ROUTT, CO 8 519 15.0% $582,175 26.3% 25 -24
DELAWARE, NY 9 10,401 29.8% $179,000 22.6% m -17
NORTHUMBERLAND, VA 40 2,329 71.5% $368,600 15.5% 105 =5
ESSEX, VT 41 2,139 54.0% $132,500 6.9% 68 -29
JACKSON, NC 42 7,642 25.8% $269,000 19.6% 52 -20
HUERFANO, CO 43 1,415 55.9% $214,800 4.5% 59 -29
ESSEX, NY 44 8,140 41.5% $240,000 30.8% 128 -2
OTTAWA, OH 45 8,734 34.8% $237,500 8.0% 66 -26
CASS, MN 46 1,802 34.4% $260,000 13.0% 37 -18
CARROLL, NH 47 17,212 12.9% $290,000 13.7% 17 -16
NAVAJO, AZ 48 16,546 21.4% $325,000 26.0% 47 =
TOWNS, GA 49 2,460 30.6% $271,500 27.2% 56 -10
I0SCO, MI 50 7,791 27.0% $115,000 15.0% 77 -18
GRAFTON, NH 51 14,880 17.3% $239,000 12.7% 19 -17
MATHEWS, VA 52 1,457 26.7% $262,000 16.4% 51 -22
WARREN, NY 53 9,100 29.4% $240,000 12.9% 29 -17
MORCAN, MO 5S4 6,578 13.9% $200,000 9.3% 65 -20
KALKASKA, MI 55 4,528 14.2% $157,900 24.7% 75 -13
OSCEOLA, FL 56 35,591 2.7% $260,000 8.3% 23 =5
GRAND ISLE, VT 57 2,050 18.0% $307,000 13.7% 46 -24
CARTERET, NC 58 16,509 35.7% $310,000 9.2% 35 -9
ORLEANS, VT 59 4,636 23.9% $177,000 7.3% 51 -24
FANNIN, GA 60 3,909 32.8% $370,000 14.2% 48 -13
BELKNAP, NH 61 1,820 8.8% $296,000 16.1% 14 =12
PUTNAM, CGA 62 2,743 36.1% $277,500 1.4% 38 -15
CROW WING, MN 63 13,220 16.2% $248,900 13.7% 22 =10
STONE, MO 64 6,481 na% $225,000 15.4% 6 -16
ACCOMACK, VA 65 4,774 29.3% $200,000 19.0% 108 -7
OGEMAW, MI 66 5,999 9.1% $120,000 20.0% 75 -12
PINE, MN 67 5,608 9.1% $196,000 17.4% 24 -14
MARINETTE, WI 68 10,163 15.1% $149,900 13.6% 64 -1
PARK, CO 69 6,925 30.5% $400,000 1.6% 22 -10
MONTGOMERY, NC 70 3,584 14.3% $207,000 25.5% 62 =5
TILLAMOOK, OR 71 7.052 5.1% $367,017 7.9% 29 -22
GILA, AZ 72 7.477 5.4% $340,000 13.3% 48 =16
COOS, NH 73 5,803 26.7% $138,500 15.4% 53 -8
HAMPSHIRE, WV T4 3,219 9.8% $168,000 1.3% 41 =20
BAYFIELD, WI 75 5,729 7.6% $195,000 16.8% 46 -13
AITKIN, MN 76 8,509 24 2% $196,000 13.0% 38 =7
LINCOLN, NM 77 7,465 13.9% $289,500 18.9% 103 -3
GRANT, WV 78 1,324 17.2% $154,900 10.6% 71 =14
ARANSAS, TX 79 4,434 34.9% $250,000 13.6% n3 -2
CLATSOP, OR 80 5,042 7.3% $385,000 10.3% 30 -14
LANCASTER, VA 81 1,805 68.8% $325,000 3.2% nz -2
LINCOLN, OR 82 8,055 15.8% $363,000 3.7% 48 -13
WAUSHARA, WI 83 4,168 20.2% $161,000 8.9% 70 -9
PACIFIC, WA 84 5,698 1.9% $268,000 10.7% 39 -7
TODD, MN 85 2,752 12.2% $167,900 15.8% 30 -3
SOCORRO, NM 86 1,880 30.3% $140,000 Mn.1% 79 -2
LEWIS, NY 87 4,303 9.5% $122,000 6.1% 64 -8
BENZIE, MI 88 5,102 7.6% $231,500 8.2% 71 -4
LAKE, CO 89 1,253 16.3% $329,000 9.3% 17 =2
LEELANAU, MI 20 5,313 14.6% $375,000 6.1% 78 =
POLK, Wi 91 5,235 8.8% $215,000 4.9% 49 -5
GUNNISON, CO 92 4,106 9.4% $452,000 0.4% 106 =

Source: NAR analysis based on MLS data on 1,205 counties and the American Community Survey, S-year Table B25004. The next 31
to 92 vacation home counties had higher sales and price growth and faster days on market among the 145 vacation home counties
in the NAR sample of counties.



Vacation Home Counties

A higher fraction of the workforce work from home in vacation
home counties, but a lower share of households have broadband
internet

In 2020, across all nine divisions, the fraction of the workforce that work from
home is typically higher in the vacation home counties than in the non-vacation
home counties. In the vacation home counties, 6.1% of workers 16 years old and
over typically worked from home compared to 4.3% of workers in non-vacation
home counties. As of May 2021, 16.6% of employed workers 16 years old and
over worked from home, and among workers with computer and mathematical
occupations, 55% worked from home.* The opportunity to work from home
could further raise the demand for vacation homes in future years.

However, a slightly lower fraction of households in vacation home counties have
broadband internet service, typically at 55.3%, compared to 56.7% in non-
vacation home counties. Increasing the access to broadband service will be key
to attracting vacation home buyers who want to use their vacation home as a
workplace on weekends or for longer days during seasonal holidays and school
breaks.

The New England division (Maine, Vermont, New Hampshire, Massachusetts,
Connecticut and Rhode Island) vacation home counties have the highest share
of households with broadband internet service, typically at 69.6%, although this
fraction is still below the 74.5% fraction of households that typically have
broadband internet service in non-vacation home counties.

Fraction of workforce who worked from home and fraction of households
with broadband internet service as of 2019

Vacation county Not a vacation county

Worked From Home Northeast New England 7.0% 5.6%
Middle Atlantic 4.8% 4.3%

Midwest East North Central 5.2% 4.0%

West North Central 7.5% 5.6%

South East South Central 5.3% 3.0%

South Atlantic 5.3% 3.8%

West South Central 4.6% 3.5%

West Mountain 10.0% 6.3%

Pacific 6.8% 6.1%

With Broadband Internet Northeast New England 69.6% 74.5%
Middle Atlantic 63.9% 68.7%

Midwest East North Central 53.2% 59.1%

West North Central 56.4% 58.3%

South East South Central 47.5% 49.2%

South Atlantic 59.6% 57.3%

West South Central 43.5% 45.3%

West Mountain 56.3% 58.5%

Pacific 59.3% 66.3%

Worked From Home Total 6.1% 4.3%
With Broadband Internet Total 55.3% 56.7%
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Source: NAR analysis based on the American Community Survey, 5-year Table BO8006 and S2901.

4 Source: Bureau of Labor Statistics



Vacation Home Counties

Net domestic migration rose in vacation home counties in 2020

There was a noticeable increase in net domestic migration in vacation home
counties in 2020 as the median number of net movers rose to 98,279 from 78,114 in
2019. Only the Middle Atlantic division (New York, New Jersey, Pennsylvania) had a
net outflow in both vacation and non-vacation home counties.

The number of people who move into a vacation home county is an indicator of
the attractiveness of a county as a place to live and work in. The opportunity to
work from home could further raise the demand for homes in the affordable
vacation home counties with good broadband internet service in future years, with
workers purchasing a home either for vacation use or as a primary residence
among workers who are able to work from home full-time or permanently.

Net domestic migration from April 1, 2010 through July 1,2020 in vacation and
non-vacation home counties

Vacation home county Not a vacation home county
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Source: NAR analysis based on the US Census Bureau county 2020 migration data (Population Vintage 2020) and the American
Community Survey Table B25004. NAR defined a vacation county as one where at least 20% (19.5% rounded off to 20%) of the
housing stock was seasonally vacant.

Net domestic migration in 2020 among vacation and non-vacation counties

Vacation home county Not a vacation home county
East North Central 6,597 -177,886
South Atlantic 71,910 232,061
East South Central 602 44,732
New England 4,652 -48,448
Middle Atlantic -148 -27,222
Mountain 3,356 218,854
Pacific 4,156 -208,096
West North Central 3,017 -39,413
West South Central 4,137 150,060
Grand Total 98,279 -99,358

Source: NAR analysis based on the US Census Bureau county 2020 migration data (Population Vintage 2020) and the American
Community Survey Table B25004. NAR defined a vacation county as one where at least 20% (19.5% rounded off to 20%) of the
housing stock was seasonally vacant.
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Total net domestic migration of the vacation and non-vacation counties should be zero but there's a slight discrepancy because
Chugach Census Area (Alaska) is not reported in the list of counties in the 2019 American Community Survey Table B25004 but it is
reported in the US Census Bureau's list of counties in the July 2020 Vintage Population Estimates.



Vacation Home Counties

Vacation home counties with the largest net domestic migration

Vacation home counties were impacted differently by the pandemic in 2020, with
some counties experiencing net domestic migration and some counties
experiencing a net outflow.

Lee County, Florida (popular vacation spot is Naples/Fort Myers) had the largest
net domestic migration. Horry County, South Carolina (popular vacation spot is
Myrtle Beach) came in second, followed by Sussex County, Delaware (popular
vacation spot is Rehoboth Beach), Brunswick County, North Carolina (popular spot
is Brunswick Landing) and Osceola County, Florida (popular spot is Walt Disney
World®).

On the other hand, Coconino County, Arizona (popular spot is Grand Canyon);
Eagle County and Summit County in Colorado (popular destination is
Breckenridge), and Allegany County, New York (popular spot is Allegany River
trails) had net domestic out-migration.

Vacation home counties with the Vacation home counties with the
largest domestic net in-migration in largest net domestic out-migration
2020 in 2020

Lee County, Florida 18,519  Coconino County, Arizona -2,049
Horry County, South Carolina 11,943  Eagle County, Colorado -702
Sussex County, Delaware 7,172  Summit County, Colorado -447
Brunswick County, North Carolina 6,875  Allegany County, New York -307
Osceola County, Florida 6,807 Calhoun County, Texas -282
Collier County, Florida 6,617 Chippewa County, Michigan =2
Beaufort County, South Carolina 2,773  Wilkinson County, Mississippi -236
Walton County, Florida 2,418  Hardy County, West Virginia =209
Barnstable County, Massachusetts 1,593  Delaware County, New York -190
Burnet County, Texas 1,445  Yukon-Koyukuk Census Area, Alaska -185
Mason County, Washington 1,282 Duchesne County, Utah -177
Bonner County, Idaho 1,130  Yates County, New York =171
Currituck County, North Carolina 1,075  Lewis County, New York -170
Union County, Georgia 905 Cape May County, New Jersey -151
Navajo County, Arizona 884 Lake County, Colorado -147
Sevier County, Tennessee 849  Pitkin County, Colorado -131
Wasatch County, Utah 805 Dillingham Census Area, Alaska -126
Lincoln County, Oregon 769  Socorro County, New Mexico =122
Bandera County, Texas 752  Aleutians West Census Area, Alaska -15
Georgetown County, South Carolina 738 Monroe County, Florida -13
Carroll County, New Hampshire 711 Colfax County, New Mexico -Nn2
Fannin County, Georgia 653 Tensas Parish, Louisiana -
Gila County, Arizona 644 Mahnomen County, Minnesota -107
Stone County, Missouri 643  Sabine Parish, Louisiana -105
Aransas County, Texas 611  Creene County, Alabama -104
Pacific County, Washington 604 Northwest Arctic Borough, Alaska -102
Crow Wing County, Minnesota 541  San Miguel County, Colorado -99
Oxford County, Maine 530 Lake and Peninsula Borough, Alaska -98
Putnam County, Georgia 515  Luce County, Michigan -98
Belknap County, New Hampshire 501 Warren County, Pennsylvania -98

Source: NAR analysis based on the US Census Bureau county 2020 migration data (Population Vintage 2020) and the American
Community Survey Table B25004. NAR defined a vacation county as one where at least 20% (19.5% rounded off to 20%) of the
housing stock was seasonally vacant.
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