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What we are going to cover

▪ Some basic terms for fundraising 
and IE activity

▪ How to talk to reporters about RPAC

▪ To boldly go beyond: Independent 
Expenditures, Issues and the media.



ELECTION TERMS

Political Action Committee (PAC)
• Solicitation of voluntary parties from a specific 

class (members, immediate family, employees)
• Been around since the 1940’s (RPAC – 1969)
• Donations limited and the amounts given to 

candidates is limited. ($5,000 in, $5,000 out).

Super PAC’s
• Created for candidates in 2010 by SCOTUS decision 

Citizens United v. Federal Election Commission.
• Only used for independent expenditure activity.
• No coordination or communication with the 

candidate for IE’s.
• Can raise unlimited amounts of $ and spend 

unlimited amounts on money on candidates. 



ELECTION TERMS

“Dark Money”
• Refers to political spending 

meant to influence the decision 
of a voter, where the donor is 
not disclosed and the source of 
the money is unknown.

• Generally refers to funds spent 
by a political nonprofit or a 
super PAC.
• 501(c) “groups”



ELECTION TERMS



Answering RPAC Questions





THE TOP THREE MEDIA 
QUESTIONS FOR RPAC
• Why are you supporting candidate X?

• Seems easy, but you need to be ready.
• Work with the staff/members to be able to articulate 

why your association is supporting any candidate. (3 
to 5 bullet points). 

• Where does the money come from?
• Voluntary contributions from our members (if RPAC).
• Donors disclosed and contributions disclosed (state law).

• How are decisions about candidates made?
• Be prepared to describe in general how your committee 

process works. 
• Beware of the “do all members support giving to this 

candidate” question. The “Admiral Ackbar” question
• Rely on the process your committee uses to make 

decisions.
• BONUS – Who answers these questions? Have a plan in place. 



Answering Independent 
Expenditure Questions











INDEPENDENT EXPENDITURES 
“THE RULES”

The first rule of “IE Club” 
is…

We don’t talk about IE’s 
until it is time that we can 
legally talk about IE’s.



INDEPENDENT EXPENDITURES 
“THE RULES”

The second rule of “IE 
Club” is…

We don’t talk about IE’s 
until it is time that we can 
legally talk about IE’s.



IE COMMUINICATIONS
▪ To the Public and the Members

▪ When the IE “activity” is released and out 
of the control of the campaign.

▪ Examples
▪ Mail is provided to the post office
▪ Field program is “in the field.”
▪ Digital ads are online and available.

▪ NEVER TALK ABOUT ACTIVITY THAT HAS NOT 
HAPPENED.



INDEPENDENT EXPENDITURES 
“THE RULES”

The third rule of “IE Club” is…

Remember your rules for 
RPAC media questions….
That’s your staring point.
• Why are you supporting candidate X?
• Where does the money come from?
• How are decisions about candidates made?



INDEPENDENT EXPENDITURES 
“THE RULES”

The forth rule of “IE Club” is…

The money may come 
“globally”, but the decisions to 
support are made “locally”.



IE COMMUINICATIONS
▪ Depending on your state law, 

disclosures on campaign materials 
may list the names of:
▪ Local and/or State Associations
▪ Other political originations
▪ RPAC (State)
▪ NAR

▪ The “dreaded” question: Why is 
outside money influencing our local 
election?











IE COMMUINICATIONS
▪ Depending on your state law, disclosures on 

campaign materials may name as supporters:
▪ Local and/or State Associations
▪ Other political originations
▪ RPAC (State)
▪ NAR

▪ The “dreaded” question: Why is outside money 
influencing our local election?

▪ The answer…
▪ Candidate choices are made at the local/state 

levels.
▪ NAR has funds available for this activity.
▪ These funds are provided by REALTORS, both 

locally and nationally, to protect private 
property rights and to ensure homeownership. 



INDEPENDENT EXPENDITURES 
“THE RULES”

The fifth rule of “IE 
Club” is…

You need to have a plan 
to let your members 
know!



INDEPENDENT EXPENDITURES 
“THE RULES”

The sixth rule of “IE Club” is…

If you get a call about a federal 
IE candidate, give it to NAR. If 
NAR gets a call about a state or 
local IE candidate, NAR will 
give it to you. 



IF THE PRESS CALLS NAR ABOUT A 
LOCAL/STATE CANDIDATE…
• Independent expenditures and ballot initiative efforts are 

conducted at the request of state and local associations who 
have identified a candidate or issue of concern or importance 
to their community. 

• These expenditures are reported and publicly disclosed in 
accordance with state and local law (as applicable). 

• NAR also does not discuss campaign strategy, including where 
the campaign materials will appear (mail, TV, radio, etc.) or 
how much money is being spent. 

• Further questions should be referred back to the state or local 
association making the request.



INDEPENDENT EXPENDITURES 
“THE RULES”

The seventh rule of “IE Club” is…

You, your members, your association, 
nor NAR have done anything wrong 
by engaging in the electoral process.





INDEPENDENT EXPENDITURES 
“THE RULES”

The eight and final rule of 
“IE Club” is…

If it’s your first time at “IE 
Club”, you MUST make sure 
you ask for help when you 
need it.



Answering Issue Campaign 
Questions



Issue Campaigns
▪ Ballot Initiatives(voting) or 

legislative outreach (CFA Member 
driven). 

▪ From a press perspective, much 
easier to deal with than 
candidates.

▪ Remember your members have the 
right to voice their opinions in 
support, or opposition, to issues.



Questions???




