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Bakersfield, CA

share of Millennial Movers : 67%
Siiare of Millennials to total population: 28%

lncome for Millennial Movers: $37,000
ollare 0f homes that they can afford to buy: 14%

this area
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Shiare of Millennial Movers : 65%
Silare of Millennials to total population: 29%

HICOMENBL Millennial Movers: $56,000
ollare of nomes thatihey can afford to buy: 6%
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S
= Durham, NC

share of Millennial Movers : 68%
Share of Millennials to total population: 29%

Ineame for Millennial Movers: $50,400
Share of hemes that they can afford to buy: 13%

Or Millennials who moved recently

nnials can afford to buy 13 percent
FUrrently listed for sale. Affordability is
crease in the area since permit issuance
ncreased by 18 percent compared to a year
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EI[B of Millennial Movers : 63%a

SHAIEN Millennials to total populations2e%

B for Millennial MoversAE000
Jles that they candaffordto buy: 21%
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aldnd Rapids, Mi

Silare of Millennial Movers : 73%
SHareoibmiliennials to total population: 27%

INCOME forMitlennial Movers: $33,100
Jare 0f nomes that they can afford to buy: 2

_ gest metro areas, Grand
Rapids s (he ordable area than most of
i the las strong employment growth.
T gt 73 percent 0 ear $53.000 while they can

21 percent of 0 perce omes currently
were Millennials g
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Madison, Wi

share of Millennial Movers : 75%
Share of Millennials to total population: 32%

HNEOme for Millennial Movers:868,a00
ollare O nomes,that they can.afford to buy: 23%
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phare of Millennial Movers : 61%
gof Millennials to total population=28%a

¢ for Millennial Movers: $4Ssatl
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Umana, NE-IA

Share of Millennial Movers : 67%
Shareé orMillennials to total population: 28%

Income forMillennial Movers:.$51,a00
ofiare of homes that they can afford to buy: 21%
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salt Lake Gity, Ul

share of Millennial Movers : 61%
Share of Millennials to total population: 31%

Income for Millennial Movers:$64,300
jhﬂ[ﬂ 0f homes that they can afford to buy: 13%
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agdttie, WA

SHAIe ot Millennial Movers : 70%
SHareoiMillennials to total population: 29%

Income fer Millennial Movers: $68,900
hare of homes that.they can afford to buy: 5%

- Seattle was one of the 100
areas with the largest numbe
living (29%] and moving (70%
Seattle is a well-employed area.
continues to grow faster than most o
|argest metro areas SiNce various compa
are located in t a such as Amazon,
Microsoft and B

yrdanility 18 low In the area.
. Millennials who recently
the area earn $70,000 and they
afford to buy nearly 5 percent of
es currently listed for sale.
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Data

Metro Area Share of Share of Millennial Median Median Share of Homes | Share of Homes | Employment | Unemployment Change of
Millennials to Recent Movers to Income for Income for that Millennials | that Millennial growth (Feb | Rate (Feb2019) Average
Total Population | Recent Movers of Millennials Millennial Can Afford to Recent Movers 2019/Feb Weekly
(2017) Any Age (2017) (2017) Recent Movers| Buy (Mar 2019) Can Afford to 2018) Earnings (Feb
(2017) Buy (Mar 2019) 2019-Feb
2018)
Bakersfield, CA 28% 67 % 540,000 $36,700 18% 14% 2.1% 8.0% 5.1%
Denver-Aurora-Lakewood, CO 29% 65% 569,300 $55.600 13% 6% 2 1% 3.1% 2.1%
Durham-Chapel Hill, NC 29% 68% 549,200 550,400 12% 13% 2.3% 3.5% 1.3%
El Paso, TX 27% 63% 541,000 $43,000 18% 21% 2.0% 4.3% -0.2%
Grand Rapids-Wyoming, MI 27% 73% 556,100 $53,100 24% 22% 2.2% 2.6% 5.4%
Madison, W 32% 79% 562,100 %68,500 23% 29% 1.7% 2.2% -0.7%
Oklahoma City, OK 29% 61% 549,500 %49 500 30% 30% 2.0% 3.1% 11.1%
Omaha-Council Bluffs, NE-1A 28% 67% 560,000 %51,500 26% 21% 1.8% 2.8% 5.2%
Salt Lake City, UT 31% 61% 563,200 %64,300 12% 13% 2.7% 2.7% 0.9%
Seattle-Tacoma-Bellevue, WA 29% 70% 579,400 $68,900 9% 2% 3.3% 3.9% 5.9%
Average (100 largest metro areas) 25% 54%| % 55609 | § 52,765 25% 23% 2.0% 3.7% 4.6%

Sources: NAR Calculations of 2017 1-yr PUMS American Community Survey (Share of Millennials to Total Population, Share of Millennial Recent Movers to Recent Movers of Any Age, Median Income
for Millennials, Median Income for Millennial Recent Movers), REALTOR.COM (Share of Homes that Millennials Can Afford to Buy, Share of Homes that Millennial Recent Movers Can Afford to Bu y), U.S
Bureau of Labor Statistics (Employment growth, Change of Average Weekly Earnings, Unemployment Rate).
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Methodology

Data for this study comes primarily from the American Community Survey (ACS) 2017. Using the Public Use Microdata
Sample (PUMS) 1-year estimates, the National Association of REALTORS® estimated the share of Millennial residents and
recent movers and the median income for Millennial residents and recent movers, accordingly.

The current study defines Millennials as born from 1980 to 1998. Thus, the oldest Millennials will turn 39 this year while the
very youngest will turn 21. However, since we used the 2017 American Community Survey estimates, the data in the current
report is limited to households with an age range of 19 to 37. Moreover, the current study defines Millennial recent movers as
Millennials who moved from a different state within the last year.

For this report, we considered all homes that were active on the market in March 2019, according to REALTOR.COM
inventory data. To calculate the share of homes in each metro area that Millennial recent movers can afford to buy, we made
the following assumptions:
- 30% of income for financing, property tax, homeowner's insurance cost (down payment<20%, mortgage

insurance premium is added)
- 30-year fixed-rate
- variable down payment

Please find more information in the REALTORS® Affordability Distribution Curve and Score methodology page.

©2019 National Association of REALTORS®
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REALTOR

The National Association of REALTORS® is America’s largest trade association, representing more than 1.3 million members, including
NAR’s institutes, societies and councils, involved in all aspects of the real estate industry. NAR membership includes brokers,
salespeople, property managers, appraisers, counselors and others engaged in both residential and commercial real estate.

The term REALTOR® is a registered collective membership mark that identifies a real estate professional who is a member of the
National Association of REALTORS® and subscribes to its strict Code of Ethics.

Working for America’s property owners, the National Association provides a facility for professional development, research and exchange
of information among its members and to the public and government for the purpose of preserving the free enterprise system and the
right to own real property.

NATIONAL ASSOCIATION OF REALTORS®
RESEARCH GROUP

The Mission of the NATIONAL ASSOCIATION OF REALTORS® Research Group is to produce timely, data-driven market analysis and
authoritative business intelligence to serve members, and inform consumers, policymakers and the media in a professional and
accessible manner.

To find out about other products from NAR’s Research Group, visit

NATIONAL ASSOCIATION OF REALTORS®
Research Group

500 New Jersey Avenue, NW

Washington, DC 20001

202-383-1000

data@realtors.org
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