
NATIONAL ASSOCIATION OF REALTORS: SUSTAINABILITY PROGRAM STRATEGIC PRIORITIES 
 

Sustainability Vision: REALTORS® thrive in a culture of sustainability that promotes viability, resiliency, adaptability, and resource efficiency. 

Sustainability Mission: Provide leadership and strategies on topics of sustainability that benefit members, REALTOR® associations and communities. 

The National 

Association of 

REALTORS® is a 

leader in  

real estate 

sustainability 

among real estate 

agents, brokers, 

trade associations, 

and consumers 

DEMONSTRATE 
(CULTURE / SOCIAL 

RESPONSIBILITY) 

PRIORITY – ENVIRONMENT (PLANET) 

I. DEVELOP REAL ESTATE INDUSTRY RESILIENCY, RISK MANAGEMENT, AND DISASTER PREPAREDNESS/PREVENTION STRATEGIES  

II. DETERMINE BEST PRACTICES FOR ESTABLISHING RESOURCE USAGE BASELINES, REDUCTION STRATEGIES AND GOALS FOCUSED ON 

ENERGY, WASTE, AND TRANSPORTATION  

III. CREATE ADVOCACY STRATEGIES THAT SUPPORT ENVIRONMENTAL PRIORITIES WHILE MAINTAINING AND SUPPORTING SOCIAL AND 

ECONOMIC PRIORITIES  

IV. DELIVER ENVIRONMENTAL SUSTAINABILITY-SPECIFIC EDUCATION VIA NEW OFFERINGS AND LEVERAGE ESTABLISHED NAR PROCESSES, 

PROGRAMS, SERVICES, DESIGNATIONS, AND ASSOCIATION PARTNERS 

V. ADD ENVIRONMENTAL SUSTAINABILITY LANGUAGE TO NAR INSTITUTIONAL GUIDANCE DOCUMENTS, SUCH AS CODE OF ETHICS, 

POLICIES,  AND CORE STANDARDS 

EDUCATE & 

REPLICATE  
(BENEFITS / RESOURCES) 

PRIORITY – SOCIAL (PEOPLE) 
 

I. INTEGRATE SUSTAINABILITY INTO ALL NAR EVENT, EDUCATION, AND PROFESSIONALISM OFFERINGS 

II. PROACTIVELY IDENTIFY SOCIAL ISSUES OF IMPORTANCE TO REAL ESTATE (HEALTH/WELLNESS, EQUITY, RESOURCES) AND DETERMINE 

ASSOCIATED IMPROVEMENT GOALS 

III. IMPROVE MESSAGING AND COMMUNICATION STRATEGIES TO CONVEY THE IMPORTANCE AND VALUE OF SUSTAINABILITY EFFORTS FOR 

NAR LEADERSHIP, ASSOCIATIONS, MEMBERS, AND CONSUMERS 

IV. LEVERAGE A REGIONAL APPROACH FOR ASSOCIATIONS AND NAR’S REGIONAL STRUCTURE TO CREATE AND SHARE SUSTAINABILITY 

BEST PRACTICES THAT KEEP REALTORS® ESSENTIAL TO CONSUMERS AND COMMUNITIES 

V. DEVELOP SUSTAINABILITY AWARDS AND RECOGNITIONS TO ENCOURAGE ADOPTION AMONG MEMBERS AND REALTOR® ASSOCIATIONS 
 

ADVOCATE 
(AWARENESS / 

ENGAGEMENT) 

PRIORITY – ECONOMIC (PROFIT) 
I. UTILIZE REAL ESTATE DATA AND BEST PRACTICES TO DEMONSTRATE THE TOTAL COST OF OWNERSHIP AND HIGHLIGHT THE ECONOMIC 

AND COMMUNITY ADVANTAGES OF SUSTAINABLE DEVELOPMENT 

II. EMPHASIZE HOW SUSTAINABILITY PRIORITIES FIT WITH NAR’S ADVOCACY EFFORTS AND INCREASE AWARENESS, ENGAGEMENT AND 

FINANCIAL SUPPORT FOR THESE PRIORITIES (ENVIRONMENT/SOCIAL/ECONOMIC)  

III. INVEST IN AND SUPPORT SUSTAINABILITY BUSINESS PLANNING PRACTICES THAT INCREASE EXPERTISE, PROVIDE RESOURCES, AND 

ENSURE FUTURE ECONOMIC RELEVANCE FOR MEMBERS AND ASSOCIATIONS 

IV. DEVELOP OPERATIONAL PRACTICES FOR ALL NAR FACILITIES WITH A GOAL OF RESOURCE REDUCTION AND IMPROVED EFFICIENCY 

(ENERGY, WASTE, ETC.) THAT CAN BE MODELED FOR ASSOCIATIONS AND MEMBERS 

V. ADVOCATE FOR AND PROMOTE THE VALUE OF SUSTAINABLE HOUSING OPTIONS AND REAL ESTATE JOB GROWTH FOR THE ECONOMY, 

MEMBERS’ BUSINESS, AND ASSOCIATION MEMBERSHIP 

 

Sustainability Priorities document organized and prepared by T3 Sixty  


