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“Just the Facts, Ma’am”

NATIONAL
ASSOCIATION of
REALTORS®

RRRRRRR




Rise in Household Income Successful Buyers
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First-time Buyers Remain Suppressed
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Median Age of Home Buyers
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First-time Buyers: Marriage is Not Required
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Inventory is Top Struggle with Buying Process

Finding

the right
property
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Median Weeks Home On Market
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Low Inventory Driving Prices
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Affordability Problems Increasing

|80% homeowners good time to buy vs
60% renters

78% think it’s a good time to sell—HIGH

60% difficult qualify for a mortgage &

66% difficult save for a downpayment

58% think community only affordable to
average and above incomes
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Knowledge Gap Among Non-Owners

87% non-owners think

they need 10%+ for Typical
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Difficulty Saving for Downpayment
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How Can You Save?

Median Student Loan
Debt: $41,200 Median Income:

$38,800
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Non-Homeowners: Delay from Buying a Home
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Among Homeowners: Delay Selling and Buying
a New Home

No, student loan debt did not delay selling '45%

home

Yes, too expensive to move and upgrade to a ' 21%

new home

Yes, problems with student loans have l 4%
impacted credit for a future mortgage

Yes, underwater on house because student :’ 39 Median Delay: 3 years
loan debt has limited ability to pay
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Buyers with Student Loan Debt

All Buyers First-time Buyers Repeat Buyers
Have student loan debt 26% 41% 19%

Median amount student loan debt $25,000 $29,000 $24,000
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Prior Living Arrangement of First-time Buyers
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| Home Buyer Price Divide

. Family/friend help | African-

w/ downpayment: |American/Black

16%-6% more buyer: 36%-7% less
Asian/Pacific Buyer w/ student
Islander buyer: loan debt: 9%-4%

39%-17% more less
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Importance of Environmentally Friendly Features

Heating and cooling costs |NEL Y/ 70 :
Windows/Doors/Siding (Installation)
Commuting costs
Energy efficient appliances | PP/ Y/ 32%
Energy efficient lighting  PEF/ S 7/ S 32%
Landscaping for energy conservation
Environmentally friendly community features
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Value of Energy Efficiency Promotion
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Available in Market
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Maintain Relationships: Expected Tenure
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Actual Tenure in Home is Elevated
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Buyer Use of Agents
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Agent-Assisted Sales at All-Time High

100%
89%
W _
50%
1%
IM
0%
T LN N OO A O NSNS OO NN OO0 OO0 4 AN D < 1N O N
O 0O 00O 0O O O O O O O O O O O O O O ™ ™ ™ ™ o o o
O OO OO OO 0O O O O b O O O O O O O O O OO o o o o o
™I ™ ™ ™ ™ v e e AN AN AN AN AN AN AN AN AN AN AN AN AN AN NN
. N{\TIQNAL
—All FSBO (For-sale-by-owner) —Agent-assisted Other LIS 235058

Profile of Home Buyers and Sellers



2017 Edition!

.

Receive 207’ Profile of Home Buyers
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and Sellers — Download
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Apple Pie and Homeownership

9in 10 want
to own In
the future
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99% part¥of family &
89% would not give
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Find More from NAR Research
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Why Isn’t There More Housing Supply?

Builder Perspectives

NAR 2017 Annual Conference
November 5th, 2017
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GDP Growth

Curb Your Enthusiasm
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< US Payroll Employment

Adding jobs

Millions
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Consumer Debt

Rise in student and auto loans
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( 30-Year Fixed Rate and 10-Year Treasury
Rates will rise due to Fed and if growth prospects improve
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Low Housing Inventory

Existing home inventory flat
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Supply-Side
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Update
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Labor

Unfilled construction jobs rising
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( Aging Labor Force for Construction

Median Age of Construction Workers By State
2015

Median Age
Construction
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(

Construction Sector Productivity

Lagging overall economy
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Lots
< Housing Starts (Area) and Low/Very Low Lot Supply (bars)
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Median Lot Value and Size
Lot size declining --- lot value increasing
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Lending — AD&C Access
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( Residential AD&C Lending

A slowdown in loan volume growth
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Random Lengths Framing Lumber Composite Index

Building Materials — Wood Products

(weekly)
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( And Don’t Forget Local Policy...

e Some metro areas in denial




( Regulatory Costs Rising —Up 29% Over Last 5 Years

Total effect of building codes, land use, environmental and other rules

Regulatory Costs as a Share of Home Price

30.3%*
24.3%
m During
Construction
M During
14.0%* Development
18.8%
14.6%
Lower Quartile Average Upper Quartile
* For quartiles, construction and development costs do not sum to the total. N/A'H\B

Source: NAHBMells Fargo HMI survey, assumptions described in the Appendix. National Association
of Home Builders




More Supply K< |
Coming...
But Slowly
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Household Formation

Y/Y Change in Household Count, Thousands, NSA
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Multifamily Housing Starts

Leveling off
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Multifamily Construction
Rental production dominates

Thousands, NSA Percent
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( NAHB/Wells Fargo Housing Market Index

Post-election surge

Index Thousands, SAAR
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Single-Family Starts

Growing trend
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Typical New Home Size
Decline after market shift
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Townhouse Market Expanding
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Green Building Market Activity
Single Family Builders

44%

38%
1% 33%

22%

16%
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Willingness of Customers to Pay More for Green Homes

Single Family Builders

21% MN%

207

16% 13%

2014

Single Family Remodelers

17% 66%
16% 79%

Multifamily Builders

30% 57%

2017
e — 19% 68%
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Obstacles to Building Green

Obstacles to Increased Green Building Activity With the Greatest Difference
in Response Between Single and Multifamily Builders and Remodelers

Percentage who rate each obstacle as important in the current study

Appraicers Dont
Underctand Long-Term
Value of Green 3'? %

First Costs Higher
for Green Building/
Remodeling

Lenders Don't
Understand Long-Term
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Lack of Consumer
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National Green Building Certifications
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( Rising Population Entering Housing Demand Years
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Thank you

Questions?
rdietz@nahb.org

eyeonhousing.org

@dietz econ housingeconomics.com

Economic Leadership Sponsor
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